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1. Background

Trade and commerce have been integral 10 human civilization since ancient times. Over the
years, with the evolution of global economies, the nature and scope of commerce have
undergone significant transformation, making it an essential part ol modern lile. As human
wants continue to expand alongside cconomic and social development. commeree plays a
vital role in satisfying these needs and enhancing the quality of life.

Commerce encompasses a wide range of actlivities such as trade. banking. finance.
transportation. marketing. management. and investment. thereby having a broader scope than
many other disciplines. In the era of globalization. where cconomics are increasingly
interconnected, commerce lacilitates efficient resource allocation. knowledee exchange. and
mutual economic growth among nations.

In the Indian context, government initiatives such as fase of Domig Business. Atmeanirbhar
Bharat. Startup India. and Digital India have significantly boosted entreprencurial activities
and economic development. India is among the fastest-growing major cconomices i the
world. and with the aspiration to achieve a $3 trillion cconomy. the importance ol commerce
education has increased manifold.

In this dynamic environment, knowledge of commerce is essential not only for students of
commerce but also for those in fields such as science. engineering. and information
technology. Commerce education equips learners with the knowledge and skills required for
diverse career opportunities in arcas such as finance. accounting. marketing. management.
law. and entreprencurship.

The B.Com (Global) programme is designed to provide students with a strong foundation in
commerce while integrating global business perspectives. It aims to develop financial
expertise. digital commerce skills. and analytical competencics required to succeed in
international business environments.

==171"About the Programme: Bachelor of Commerce (Global)

The B.Com (Global) programme, aligned with the principles of the New Education Policy
(NEP) 2020, envisions a transformative and future-oriented learning ccosystem designed to
prepare students for the opportunities and challenges of the 21st century. The programme
emphasizes  holistic  development. multidisciplinary  learning.  skill  enhancement.
employability. research orientation. and lifelong learning.

The programme aims to provide a well-rounded cducation that goes bevond academic
knowledge by fostering critical thinking. problem-solving abilities, ethical values, and socio-
emotional competencies. Through experiential learning. industry exposure. and collaborative
projects, students are encouraged to develop practical insights and professional readiness.

The curriculum is designed with flexibility and interdisciplinary integration. offering a diverse
range of courses in areas such as data analytics. business laws. entreprencurship, financial
management, sustainability. and digital commerce. This cnables students to gain a
comprehensive understanding of global business practices. emereing trends, and technological
advancements.

Overall, the B.Com (Global) programme seeks (o develop competent. adaptable. and socially
responsible graduates equipped with the knowledge and skills required to excel in dynamic
national and international business gnvironments.
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2. Programme Educational Objectives
After completion of the B.Com (Global) programme of Gurugram University.
be able to:

the graduates will

PEOIL: Acquire strong foundational knowledge n accounting. linance. economics.  and
management to understand core business functions.

PEO2: Develop analytical. eritical thinking, and decision-making skills to address complex
problems in dynamic global business environments.

PEO3: Demonstrate entreprencurial mindset, creativity. and innovation for identifying and
pursuing business opportunities.

PEO4: Build competencies in digital commerce, business analy tics. and financial technologies to
adapt to evolving technological landscapes.

PEOS: Exhibit cthical values, leadership qualities. and a sense ol social responsibility in
professional and personal contexts.

PEQ6: Enhance employability and career readiness through practical expostre. communication
skills, and industry-relevant knowledge.

3. Programme Outcomes

The B.Com (Global) programme aims to inculcate both subject-specific and generic

skills. including critical thinking. creativity. mind management. and the development of
competencies across diverse arcas of commerce and business. The programme provides a
strong foundation for higher education, gainful employment. and responsible citizenship.

It equips students with the knowledge and skills required to navigate the evolving world of

work. particularly in the context of emerging global and technological trends.

Furthermore. the programme empowers students to identify and analyze business
problems and develop innovative and practical solutions. [t seeks to nurture future-ready
professionals and visionary leaders who are not only efficient and competent but also
ethical. socially responsible. and compassionate in their approach to management and
decision-making.

Programme Outcomes of B.Com (Global) Following Revised Bloom's Taxonomy:

On completing B.Com (Global) Programme. the students shall be able to realize followimng

programme outcomes:

| Bloom’s lamnmm Level

PO!: Demonstrate knowledge of atcounlml_ finance. cconomics \ | - Knowledge
and global commerce concepts.

PO2: Explain principles of international trade. linancial markets 1 Understanding
and digital commerce. |

PO3: Apply accounting and analytical tools to solve business | 111 Application
_problems.

PO4: Analyze global business strategies and Ilndnual reports. IV Analysis o

x
POS5: Evaluate ethical and susldlnnhllll) issues in business | V- Evaluation
|

Programme Outcomes

“decisions.
POG: Design innovative business models and cnmpummml VI = Creation

strategies. o |
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4. Programme Specific Outcomes

The B.Com (Global) programme is designed Lo develop advanced knowledge. professional
skills. and responsible attitudes in learners. enabling them to operate clfectively in complex
and dynamic business environments. The programme emphasizes analytical ability. problem-
solving. decision-making. and professional autonomy in real-world contexts.

PSO! | Advanced Management Proficiency: Apply comprehensive and specialized
knowledge of commerce. finance. and management to critically analyze and
evaluate complex national and global business environments. and make informed

strategic decisions.

PSO2 Leadership, “Collaboration, and Professional Rcsp_(msil).i.lit_\_': l)c‘nmn_stralc 1
leadership, teamwork. and interpersonal skills by working cffectively in diverse |
and multidisciplinary  settings, while  exhibiting pro!uxsmnal cthics,

accountability. and responsibility towards society and organizations. ‘

PSO3 | Entrepreneurial and Innovative Capability: Identify. evaluate. and exploit
entrepreneurial opportunitics by applying innovative thinking. risk assessment. |
and resource management skills to create sustainable and competitive business |
solutions.

5. Qualification Descriptors
The B.Com (Global) programme offered by Gurugram University is an undergraduate degree
designed for students who have completed their Senior Secondary (10+2) education. The
programme aims to impart comprehensive knowledge. practical skills. and professional
competencies required in the field of commerce and the contemporary business environment.

It focuses on developing a strong foundation in core arcas such as accounting. fimance,
economics. and management. while also integrating global business perspectives. digital
competencies, and analytical skills. The programme prepares graduates to apply theoretical
knowledge in real-world situations. make informed business decisions. and adapt to evolving
industry requirements.

urther. the programme equips learners with the ability to pursue higher education. undertake
prog \ ¢

professional careers, or engage in entrepreneurial ventures. thereby contributing effectively to

the economy and society.

6. Course Outcomes and Mapping Matrix

Each Course of the Bachelor of Commerce (Global) Programme results in a lew Course Learning
Outcomes (COs) which are broadly mapped or associated with POs as well as PSOs.

Mapping is a process of representing the correlation between COs and Pos. COs and PSO in a scale
of 1 10 3 which is as follows:
Scale of Mapping between COs and POs & COs and PSOs

Scale 1 If the contents of the course have a low correlation (less than SO %) with the
| particular Programme Outcomes and particular Programme Specific Outcomes.

If the contents of the course have a medium correlation (50%-70%) with the
particular Programme Outcomes and Programme Specific Outcomes.

Scale 2

If the contents of the course have a strong correlation (more than 70%) with
the particular Programme Outcomes and Programme Specific Outcomes.

S g
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Instructions for External Fxaminer: The question paper

7. Instructions for the examiner

Instructions for
components, wi

| Total Marks

Internal Examiners: The Internal Assessme
th marks indicated against cach:

[ 1

nternal Assessment
Attendance*

below 55 - 0 mark

Between 55 to < 65 = 1 Marks
Between 65 to < 70 = 2 Marks
Between 70 to < 75 = 3 Marks
Between 75 1o < 80 - 4 Marks
80 and more than 80 = 5 Marks

* This %age attendance
minimum eligibility criteria to appear in e

Sessional Examination

Assignments/Presentations/Seminars and ClassParticipation

ordinance.

Instructions for Internal Examiners: The Internal Assessment for theory shall ¢

components, W

t
|

ith marks indicated against each:

Criteria
Internal Assessment

Attendance*
below 55 = (0 mark
Between 55 to < 65 = | Marks
Between 65 to < 70 = 2 Marks
Between 70 to < 75 = 3 Marks
Between 75 to < 80 = 4 Marks
80 and more than 80 = 5 Marks

is considered for the purpose ol internal assessment
xaminationwill be as per clause 15.2.7(3) of UG

O

e

Practical Assignments/ Practical File/Practical Sessional | 25 |

chall be divided m two sections as follows:

Question paper/Maximum Marks :jw ﬁf‘“ 53

Section A Seven/five  (7/5) short answer  Bype 74214 5%2= 10 T*1=7
questions from the whole syllabus carry ing|Marks Marks Marks
equal marks each. this section will be
compulsory 4_ B B

Section B 8 questions (2 questions from cach unit). [14¥4 56 [O*d - 40 |7*d- 28
The students will be required to attempt four Marks Marks Marks
questions. selecting one from cach unil.‘J N ]

nt for theary shall consist of the following

\\l;u:ks_ nruiti of ]

Marks out of

;100% 73] 50| 25 |

] 30 25 | 15 | 775_‘
3 5] 5 5|
il 5 ‘ S 1 'Ir = l‘

i - 1 .

1 20 | | & | 10 | -
Fotall 30 ‘ 25 | 15 A 5 |
only and

onsist of the following

100 75 | 50 25
o 30025 15 s
sT 5| 5| 3
|
1 \
{ |
| |
:
_ I A R
20 | 1O -
Total 30 25 |15 S
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* This %age attendance is considered
minimum eligibility criteria to appear

ordinance.

for the purpose of internal assessment only and

in examination will be as per clavse 15.2.7(3) of this

8. Credit hours for different types of Courses:

" Nature of Work

[ecture

Note: Tutorial batch size (UG programme: 20-25)

Tutorial per paper
Practical. Seminar, Internship. ficldpractice/project. or
community engagement. etc.

Cour

, Contact

] se
‘ Credits ~ hours
| perweek
o TR Y
[ o1 o
"""" ) f or 0

Courses Total Credits | L | T | P
j (Credits) | (Credits) | (Credits)  T1
T ™ ¥ S T 7 I ES
T 2@y 1 - s
2 v [ e BE
Theory and 4 [3Ghs) - !1 (2 hrs) | 23
Practicum 4 (Where pract. | 2 (2hrs) | - BERTTSEEE
_isdominant) L N 7 \
e 2@ |- EDREE
- |2 ‘7|—i |- | 12 hrs) | S
" When Practicum is i - l 714 Trs) i
separate course L - . (306 hes) | -
- _‘!_ Tﬁ-ﬁi < T4 (8 hrs) | -
AEC/VAC 2 2(2hrs) | | s
SEC 3 202 hrs) | TT(2hes) [ 15
2 } - E | I Tl (2hrs) S
—D’SETCK - 4 | 3 (3 hrs) (2 hrs) ‘ 25
Minor/VOC 4 } 2(2 hrs) | [2(hre) |15
x
Tmemship | 4 T T |
R I - | !
L= Lecture; T= Tutorial, P= Practicum; TI= Theory Intcrnal Assessment;

Contact

| hours per
| semester (15

The distribution of credits among the lectures/tutorial/practicum will be as follows

\ weeks)
| 15
| 15
4 |
10 |
MIARKS
\ TE { Pl PE
=2 = =
| 7(’ I = 1
50 |- = |
. + 1 ===t
[ 33 e _
T } I 5 |
l S0 =N 20 }
| 35 || 15 33
| ,
3 ! 5 20
}
20 l S 20
L= 115 |35
| It s Vil
- |35 150
- 130 |70 !
| 35 | - | =
|35 15 120
120 {5 |20
500 | 5 20
|
135 |15 |33
| | 4
o300
| L
TE= Theory End

Semester Examination; P1= Practicum Internal; PE= Practicum End Semester examination

=
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9. Scheme of B.Com (Global) Programme

(Scheme UG Ad: Undergraduate Programme (Interdisciplinary)

SEMESTER |

Cour Course ehdals
se Title o P1PE Total
Code |
244101 |Business 240/CO| 4 l - - W 4| - -1 4 |30 [70 T 0
Organisation MG/C | || | i
& < eror | \ | I
Management I N | = i .
544102 |Financial  R40/COl & |- | - | 41 - =| 4 130 {70 =1 = ke
Accounting  [MG/C \ “ \ | '
\
102 | R |
244103 [Business  [240.CO| 4 1 - } DEaEEEREE
Statistics & MG/ | \ I ) | l‘ ; ‘
Excel C103 } 1 ‘ w 1 \ ’ |
] inor7 Voc o

Select one
from the Pool

Select one ‘ I‘ ‘ ‘ \ 3 25| 50 - - 75
from the Pool “ | | ' | ‘ }
| . | -
B Ahllltv Enhancement (“oursc(:)
— | Selectone | T ‘ ‘ ‘ w\ \‘ 215 |35 )
] from the Pool \ ‘ L | . L
_ Skill Enhancement Coursc(s) o
Select one L] ‘ I 1 3 J25]s0] -1 -1 715
from the Pool | | L I T | ! » |
S 1 Value-added (‘ourec(q) N
— Select one { { i || 7 ' ‘ 20

I

from the Pool | || . — | |
Total [ ‘
Credi \

- : g { J ] 24 | | | 600 1‘
ts I - 1 S _.__l | l —d | :

Note: L— Lecture; T= Tuturml P= I’racluum. I'l= Theory Inlunnl Asstssmcnl TE= Theory
EndSemester Examination; Pl1= Practicum Internal; PE= Practicum End Semester examination

| et
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B SEMESTER 2
Course | Cour ’ 'P L]’T [P{(w«ni VIARKS
(||H) l Credits l s | TI1|TE Pl PE Total

Title selD

(”’nre (“oursc(s)

L
i24420| Business  [240/CO | 4 | I T30 170 | -1 -] 1o
| Law & MGICC } L | | !
‘ Digital 201 \ ' '
| Law } j ’ l |
544202 | Corporate (U A
gmpoml; 240/CO | 4 bl 4 ) - 4 |30 |70 . 0 00
ccounting IMG/CC | . ‘ | ‘
”44‘, - 20” l i ‘ | |
244203 | Business  240/CO | 4 ’ - - TR EL E R 0
Economics MG/CC 1 . w | -
for Global 203 | ' | | |
Markets || | | |
. ) 'Mmor/ Vocational Course(s)
Select one 2 -] - i 2] - |- 1 > s o35 2
from the Pool J | " T - | 0
1

N \’lultuhscnplman (mnsL( )

T

SeleCt Onc T ~s  — T . . - |

SHRRRRI dria e Abllltv Fnhancement (‘ourse()

t } J | 5 115 135 | - | - 30
L | -

Select one
from the Pool

‘ Sklll Ern_hancem_ent ( uuut(\)
Select one 1 T 3 (25 |50
- - l\
- from the Pool | |
N ~ Value-added Cours | | i -
) o 5 A e(s
Select one IR | ( ) [ [ 50
from the Pool \ ] ‘ -
Total | 24| ' I k e
Lts | |
- e ——— | SN - i b L= i b &
Note
e L= Lecture; T= iz = i
: T= Tutorial, P= Practicum; TI= Theory Internal Assessment; TE= Theory End

ester (\Anmmlmn

racticum End Sem
er second

exiting the programme aft
¢ internship, will be awarded UG

ii:"°5ter Examination; P1= Practicum Internal; PE=P

benf:;“ccessfu"} completing 1" Year, if a student is

p rer and securing 52 credits including 4 credits of summe
ificate in the Commerce (Global).

The Summ
Cdndldatese: |n:;rnsh|p Report of 4 Credits and 4-6 weeks dur
n the manner as specified by the department and

Programme.
- V\,»W”J

1Inmm(| by the

ation shall be st
10 of the

as per schen

o



SEMESTER 3

Cours | L Trl ﬁ T]’[(mﬂ MARKS |
il (Hrs) | Credits { K TE P PE Total |
. | R U | N PSS
Core Course(s)
244301 | Financial |240/CO 4] -] -4 |- T4 T30 70 - [ - 7 100
Management (MG/CC3 1 f }
01! \ | |
244302 Financial [240/CO| 4| -| -4 ; -4 |30 i‘ 70 T ‘ - 100
Statement [MG/CC3 \ . |
Analysis 02 ‘ | : |
244303  Global | 240/CO | 4| - - 7R R (30 |70 | - ‘ : 100
Business [MG/CC3 | | |
Environment 03 || ‘ [ l 1 | B
[ Minor/ Vocqtlonal Course(s) ]
F Select one 4 - -4 | -|-|4 ‘ 3()7 77077 ﬁi = 100 |
from the , . i ‘ w |
Pool J | I A R N I R
Multidisciplinary Course(s) B
Select one ; [ 3 : 2% | 50 | - - 75 |
from the | | ‘
POO[ JL J l . ,_.;_ ,,l S R
Ability Enhancement Coursu(s) ]
Select one ‘ [ 15 | 35 | - S0
from the . \ |
Pool I I N A | | L r )
Total " \ | | ‘ 523
Credi | | ; | | :
3 R A i 1 O R
Note: L= Lecture; T= Tutorial, P= Practltum, TI= Theory Internal Assessments TE= Theory

End Semester Examination; Pl= Practicum Internal: PE= Practicum End  Semester

Ny
Vol
b

10
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SEMESTER 4

"Cour _bu-_au_rﬁ'LLl'l‘ I PIL]T J P, ("""“; ‘ MARKS
D ir) | Credits | [T1TE P PE Total
| | 1

284401 cogrg | 240/COTA | - ’41’4_’?[ 430 -] -
Performance MG/ CC4 ‘ L
‘Management 0l [ | ‘
244402 Project  1240/CO 4 | - - 4 - T 4 30 |70 100
Planning & IMG/CC4 [ | [ |
Entreprencursl 02 || , | L ‘
_hip | 4L (N SN S
244403 _ 74(),(()‘4 - aT - I 4 |30 |70 - - 100
Busmgss MGCCA | | ‘ ‘
Analytics 03 | J \
e (S N NN N S A |
~ Minor/ Vocational Course(s)
Select one 4| -1 -] 4] S 4 30 70 . - 100
from the [ w ‘
Pool J 1 | 1]
~_Ability Enhancement Course(s) ‘
i 5 | 15 | 35 - y 0
Select one N 1 } ) :
from the - ‘ ‘
pool L | L]
S V*!ll!.@ﬂ@ﬂ_cgujrsv!w I
7| - ; ) _ B R S 15 T 50
Select one ) T B | | : . ‘ ‘
from the
Pool . L | ‘ ‘
f ' ‘ ‘ 20 | 500
| ‘ | | |
A,,,L =l Jg_-_ I | |
Note:
o L= Lecture; T= Tutorial, P= Practicum; T1= Theory Internal Assessment: TE= Theory
End Semester Examination; PI= Practicum Internal; PE= Practicum End Semester

examination

o  After successfully completing 2" Year, if a student is exiting the programme after fourth
semester, securing 92 credits including 4 credits of summer internship, will be awarded
UG Diploma in the Commerce (Global)

o The Summer Internship Report of 4 Credits and 4-6 weeks duration shall be submitted
by the candidates in the manner as specified by (he department and as per scheme
of the Programme

Code | - ) . L ‘
Core Course(s) R
[ 70 100
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SEMESTER 5

Cour | Course | Cours lrl,] 'l‘[ P ] L JT T j "J Credi| MARKS
godc Title elD F(Hrs) Credits Lts JrTI ] TF, Il PE Total
~ CoreCourse(s) _ -
24450'T&Di"égfﬁm(f(“d% [ -4 -] 4[] - 100
‘ Taxation [MG/CC5 | ‘ ‘ ‘ ‘
o S— 0l | 1
244502] ESG& |240C0[d | -| - | 4| - |- | 4 30001 - 100
Sustainable MG/CC3| |
Reporting 02 | l‘ - | |
244503 | Global [280C014 | - o1 4 B IR BT TS TV N B BT
Securities  |MG/CCS | | ‘ ' ‘
Analysis& | 03 | ‘ '
Portfolio I ’ |
Management | 1 .

inor/ Vocational Course(s)

N 4‘I_ T 4 J30]70]- [- 100 |

B | |

— :
Skill Enhancement Course(s)

17(.‘ - _Jr L i - | T30 [ 70 0 100 |
SN (R I S I S S L I O -

| J | | 20 | ! | Cos00
| |

e L= Lecture; T= Tutorial, P= Practicum; TI= Theory Intcrnal Assessment; TE= Theory
End Semester Examination; Pl= Practicum Internal; PE= Practicum End Scmester
examination

e Four credits of internship carned by a student during summer internship after 2"
semester or 4™ semester will be counted in 3™ semester of a student who pursue 3 vear
UG programme without taking exit option.

e Summer Internship Report Internal evaluation of 30 marks will he done by Internal
Guide /Mentor and 70 marks will be based on External viva-voce.

(
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SEMESTER 6

“Cour | CourseTitle | Cour | L[ T PL]T] PJ[ Credi \MRKE, ,
s selD sy Credits S T0 | TE P PE Total
Code | | | 0 | I R
Core Course(s) R ]
{244601 GST & 24010 4 ‘w KEE N 0 70 ] 100
International MG 'CC| ‘ [ |
| Taxation 601 . } ‘ ‘ | | 4
244602 Audi 240/CO| 4 i 4 - 4 [ 30p 0 - - 100
Analytics & [MG/CC ‘ ‘ }
| Corporate 602 1 -
Governance ‘ L | 1 < : -
ghaoicol 4| -1~ 4“‘.!?*‘ g 30 0 -1 -0 100
Digital MG CC \ ‘
L—M(‘M_gi B | ; N
T ﬁ_inor/Vocatioﬁélfbnﬁ'éé(s) ,
Selectone | |4 -1-14] - -] 4 30770 100
from the ‘ | \
1 Pool ! - | L
Select one df-1-14]-]-] 43070 L1000
from the w ; | |
__Pool | S Y O I | B
- - Skill Enhancement Course(s)
l | Select one “ \ [ [ 3|21 30 3
’ i from the 1 ‘ | ‘ |
| | Pool ) *f‘ | S R A | | I )
Total | ‘ | ! 23 } | 378
Credi | | | |
ts _AJ,‘ A‘,,x || - ‘
Note

o L= Lecture; T= Tutorial, P= Practicum; TI= Theorv Internal Assessment; TE= Theory
End Semester Examination; Pl= Practicum Internal; PE= Practicum End Semester
examination '

o After successfully completing 3 Years, if a student is exiting the programme after "
semester and securing 130 credits including 4 credits of summer internship, will be
awarded Bachelor /UG Degree in the Commerce (Global).
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SEMESTER 7

Cour Cours-civ W(‘m“- [ L,[ T l P L “ 7’|‘ 1 Pl Credil MARKS
g | e sD g | Credits (T ] Fir [P | PE ] ot
Corc Course(s) - 7
244701 | International 40.CO| 4] -]~ | 4] - |-| 4 [ 30 w0 -] - 100
Financial MG/ CC ! | [ R
L Management (70111 . ‘ | |
244702 | Global 40O 4 - Al -] 4 | 30[ 7 00
Marketing  MG/CC ‘ I‘ ‘
Strategy 7021 | ' ‘
244703 | Global 240/CO| 4 | - | - 4% — T3 W] - 100
Strategic  MG/CC| | | [
B Management [703H | J ! j : |
744704 | International RA0ICO| 4 | - | - | 4 =< 4 | 30 | - | - 100
Trade and MG/CC. ) | [ 1 ;
WTO 044 | | | | | ‘ |
Miﬁoijv&ilti;ﬁéfét)llI‘St‘(i)_’7 - ]
Select one 4 el - - 2 ] 3] 0] -] [0 |
from the ‘ \ \ ! ‘ |
Pool \ ‘ l | . _
Total e 0 || | 500
Credi ‘ |
Ts ‘ | | | | l

Note: L= Lecture; T= Tutorial, P=
Semester Examination; PI= Practicum Internal; PE= Practicum End Semester examination.

Practicum; T1=Theory Internal Assessment;

TE=Theory End

)
wa

gt



& & T & T & T & € £ £ € 6 <& £ 2

l

4

&

& &

& & & 4 &4 &

>

L)}

SEMESTER-8 (4 YEAR UG HONOURS)
Cour ( Coursc Cour L|T/|7P LT ' i Credi MARKS
se Title selD (py) | Credits T TE  PLO|PE | Total
| COdc Jr S —l g.,____.L — A‘ _ i \ 1 1 ‘
Core Course(s)

524801 [Corporate Tax|240/CO 4 | - < [ 4] - [-[ 4 sof 0 -] - 100
Planning & IMG/CC| | | ! ‘ ‘
International | 8OTH = | | , w . |
Tax Strategies m ’7 N L . |
244802 Mergers, 240/CO| 4 | -4 ‘ - - 30 700 - | - | 100
Acquisitions [MG/CC | ‘ ‘
& 802H
' Restructuring - | || L | |
244803| Digital [240/CO[4 [ - - [ 4] - [-1 4 30 70 - - 100
| Transformatio|MG/CC ‘ ‘
| n&Alin | 803H | \
business L L \ ‘ ] | | i 7
244804 |Global Supply 240/CO| 4 | - | - ’ 41 - -] 4 30 | 70 - - 100
Chain & MG/ CC ‘
Logistics | 804H || ‘
Management ] L L 1 ‘
Mlnor/ Vocational Course(s) )
Select h T 41 - { 4 130 0] -] -] oo
from Pool ] 1 | | |

‘.I\lll Fnhancemenf Cmn@(s)

T T o I 7 » -
Field -r 7 1 I . il s l . 301 70 100

Total | | T \ ] 24 600

Credi | ] | ‘5

Ts _ 0 — . e { L l —
Note:

o L= Lecture; T= Tutorial, P= Practicum; T1= Theory Internal Assessment; TE= Theory
End Semester Examination; Pl= Practicum Internal; PE= Practicum End Semester
examination

o After successful completion of the courses prescribed in the four academic years of
Honours Programme securing 174 Credits will be awarded Bachelor of Commerce
(Global) Honours degree.

¢ Honours students not undertaking research will do 3 courses for 12 credits in lieu of a
research project/Dissertation in 4" year,
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SEMESTER-8 (4 YEAR UG HONOURS WITH RESEARCH)

Cour |Course  Cours 'L TP L| T|P [Cre|
se ' Title clD (HIS) ‘ Créditsi‘ dits | Tl
Code == SR [
L Core Course(s) o
224801] Business |240/CO[ 4[- [ -4 | - |- 4 30

Research ‘MG/CCS‘ N
| Methods & | OIR -
| Academic | |
A 7 Y N N S
244802} Research | 240/CO 4|- -4 | - |- 4 |30
Ethics. Data MG/CC8 | |
Analytics & | 02ZR
Scientific | | }
| Communica | \ ‘I 1
tion | || 1 |
- ~ Minor/ Vocational Course(s)
[ Select | ’31-3}11- 4|30
- one from | f . ‘
_ Pool | B O A 1
—  Skill Enhancement Course(s)
| Research | ‘ Jd-T-T-T -T12] 12 -
Project/ ! 1 I N |
Dissertation | | \ |
\
Total | | | 24 ;
Credi | | . |
ts SR S (NN S NN N I |
Note:

| 70

|
|

VIARKS
PE

1 S

1

1001 200 !

Total

0|

100

200

600

e L= Lecture; T= Tutorial, P= Practicum; TI= Theory Internal Assessment; TE= Theory
End Semester Examination; PI= Practicum Internal; Pk= Practicum End Semester

examination

o  After successful completion of the courses prescribed in the four academic vears of
Honours Programme securing 174 Credits will be awarded Bachelor of Commerce
(Global) Honours with Rescarch

e Honours students undertaking research will do Research Project/Dissertation of 12
credits in 4™ academic year.

o External Practical (PE) will be conducted on Institutional Level by any of (he teacher
not teaching that paper. Teacher may be from samc Department or from any other
Department of the concerned institute.
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Minor Course (MIC) from the Department of Commeree for Pool of Courses for UG

Programmes in the University

(These courses are offered by cach department for students ol other departments same
department togain a broader understanding beyond the major discipline)

Note: The Minor courses will be selected by the students of UG programme out of pool offered
by Department of Commerce/Department Management in the colleges/institution/UTD, cte only,

Cour Course |

se Title

Code

244104 Fundament
als of
Marketing

244105 Fundament
als of
Business
Services

Note: External Practical (PE)

Semester |

" Cou | L\ r\ plLl T [Pr ('rc;
rse - ‘ L] dilﬁ;
D (Hrs) | Credits | |

|
I R

240/ C()I V-] -] 2
M/MI1 ! l
04 | ' |

||

l !

I I I S
240C0 1|1 - | r-1 2|

M/MI | I
05 | | | i

| |
| ‘ : |
I | |

\’I/\RK
g.
TE | PI | PE
-
35 | '
|
35

}
-
|
|
|
|
\
\

will be conducted on Institutional Tevel by any of the teacher not teaching that

paper. Teacher may be from same Department or from any other Department of the concerned institute

Semester 2

Cour Course Cou | EL T l PlL Fi_P Ei(“rcdi\ '
se Title rse oL L ]ts 1
Code 1D (Hrs) | Credits | T
244204 | uman PA0ICO 1] 1] - | 1] 1]-] 21 15
Resource M MD\ | ‘
Manageme A ! ‘ |
nt .
| - I
244205 | consumer  1240/CO 1 | xJF- | 1] ‘ - 3] 13
Behaviour M MI2 - [ i 1
—— (_);S A 1 ,l‘,, ,,‘ 1 :
18

MARKS

Pl

PE

Total |

S0
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Semester 3

Cour | Course [Cou L T ]'PTLLT [p) Credi VIARKS
se Title rse 4‘, S B - : , .
Code N (Hrs) Credits ‘} | ' TE i Pl PE  Total
| | |
144304 | Working ‘jabu')i:l“rk; L : ’I G IS as s 35 1o
- Capital M MI3 ] || L
Manageme |04 L
nt - |
x
— I N | O IS (| | , ; ‘ |
544305 | Corporate  [240/CO 2 | - | 4 1 [ 2] 4| 15 35| 15] 35 100
Governance M/MI3 i ! ‘
05 | .

Te—

- Lt | : -4 -
Note: External Practical (PE) will be conducted on Institutional Les el by any of the teacher not teaching that
paper. Teacher may be from same Department or from any other Department of the concerned institute

Semester 6

TCFu?"iV’ Course | Cou | Ll‘ TIP[L[T l Pl Credi VIARKS
| se Title rse |1 1 el te - ,
Code D (Hrs) | Credits | TI TE Pl PE Total
¢
| N e e | ———T T ‘, ! § | -
244604 | Digital 240 CO 2 | | 2 I | a8 33 B 35 106
Marketing M/MI6 ‘
o4 || | |
544605 | Behavioural 240/C0; 2| - *‘ 4] 2 Vloas ) 35| as| o35 100
Finance 8’15 Mlo } ‘ % 1
— [N WS |

— S - - = = — L | | F = -
Note: External Practical (PE) will be conducted on Institutional Ley ¢l by any of the teacher not teaching that
paper. Teacher may be from same Department or from any other Department of the concerned institute

Semester 7

| Cour Course - | Cou ‘ L[ T 1 P|L| T ‘ l" Credi MARKS [
se Title rse ‘T‘, S, | N “ls - — _ ‘
Code | b | (Hs) | Credits "noTE PLPE Toul
‘ |
= 1 | | t | N l e 1 St
244705 \ Stock 240 COl 2 | - l |\ I | A soas| sl oas 00
| Market M/MI7 |
| Analysis  [0SH | . \ |
I W [ T L - Ty
Virtual 240/CO 2| -| 4| 2| - |2 4 15| 33 5133 00
Currency ()N(I l’\l/m ; \ \ ) \‘ ‘ ‘
O | | 1
Analysis B ’ } L 1‘ | L |

Note: External Practical (PE) will be conducted on Institutional Level by any of
paper. Teacher may be from same PR partment or from any other Department

the teacher not teaching that
of the concerned institute
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Semester 8(1)
COMW“ Tou | L' TT =Ta ?" | Credil TARICS
| se Title rse 4 | L ¢ ‘
Code | D | (Hr9) | Credits | CTETE PLPE Total

Strategic ~ 240CO 3 1] '-Y_-"*r]_[-f p 300 0 < - T oo
HRM M/MIS .
- T N N
Semester 8(R)
Cour COUrSC _C()i; Il’r IlﬁﬁT“ F —'l)" (l'(‘(“: VIARKS
se Title rse + | | | i ‘ . . .
Code ID (Hrs) | Credits | T TE P PE Total
2448 | Marketing 40O 3| 1] T30 T2 4 0l 0 -1 - oo
03 Strategy M/MIS ‘ 1
_ I — 03R ‘

12
<
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Vocational Courses (VOC) from department of Commerce for Pool of the conrses for
UG Programmes in the University

(These courses are offered by each department for students of other departments same department and
is focusced on practical work. preparing students for a particular skilled profession |

Note: The vocational courses will he selected by the students of UG programme out of pool
offered by Department of Commerce/Department Management in the colleges/institution/UTD,
etc only.

Semester 4

Course | Course TTJ P \ L ( T [P (lClll MARKS

I Lfl]rs) I('“'"* TP PE Total

\
Industrial [240/COM | 3‘ 3 ‘ S - DT
and GIVO404 | I
Employvee | |
Relations | J‘ ? l lL
Semester 5
Cour | Course | Course MMEEEEERE RS Credi| VIARKS
se - Title | ID (Hrs) Credits % 91 TE PI | PE | Total
Code | ‘ I . | x

— - | - .
24450 | Decoding [240/COM 3| - |2 | 3 - M #2500 51 20 100)
| 4 annual G/VO504 | | 1

rchrlx | ( |

and | ‘I

balance | ‘

sheets . l | L \‘ ‘1
Note: E\telndl ]’mclma] (Pl ) will be conducted on Institutional 1. evel h\ any of the teacher not 1cu‘hi|_1~
that paper. Teacher may be from same Department or from any other Department ol the concerned

institute.
Semester 6
Eou? 7 Cour;c T Course LJ TIPIL! T] ﬁtdl MARKS
se Title | 1D (Hrs) | Credits rooTE  PLPE Total
| Code BRI I D N el
244606 | lncoum 240/COM | 3 2.0 31 « | V] 4 | 25| 50 D “ 20 100
Tax G/VOG06 | |
Basics ‘ ~ |
and | \ ' L
Return | [ .
Filing o B T
GST  R4O/COM| 3[ - | 2] 31 - Juf 4| 25 a0 51200 o0
Basics G/VOG607 | | ‘
and l\
Return \ ‘ ‘ ‘ ‘ %
| Filing ‘ | 1 |

Note: l:‘demal Practical (I’I )\\IH be &Ondmlud on Inst mmnn 1 Level b\ am ol the te: acher not teaching

that paper. Teacher may be from same Department or from amy other Department of the concern L(’

T e
2 M

v
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Multi-Disciplinary Course (MDC) from the Department of Commeree for Pool of
Courses for UG Programmes in the University

(These courses are to be offered to the students of different disciplines/subjeet)

Semester |

[Cour | Course [Cou L|T PlLT i P Credi MARKS
se Title rse 4oL s —
Code | 1D ( (Hrs) | Credits 1 ; T |‘ e Pl PE  Total
| | | | |
- | - | ) | | | |
244106 | Basicsto 2400 2 1 - 2 BRI N I
Commerce |[M/MD L | ‘
| ' 106 ‘ | |
| | |
| ¢ | L | ]
Semester 2
Cour Course lﬁ()nu L ‘ T t AEAEE T’\ Crcdi"\ MARKS
se ' Title rse |1 | | | ts w - ]
Code | ID (Hrs) | Credits | TI | TE Pl | PE  Total
, URSIE VU SN S—— —
2442006/ Banking 240 Q2 - 2| 2] - |1 30| 15 35 S| 20 73
and M/MD \ | | " | |
financial 206 || || |
awareness ~ ‘ \ ‘ l { ‘ *
1 L | ‘ ‘

S A E——— S N I T ‘ |
Note: External Practical (PE) will be conducted on Institutional Level by any ot the teacher not

teaching that paper. Teacher may be from same Department or from any other Department of the

concerned institute.

Semester 3

lirCiol_nr ] Course Cou L .T/|P ‘ . T “ P (“rcdi‘ MARKS
e ‘ Title TR S G o, M s |- -
Code l D (Hrs) | Credits }‘ | Tl { e PLPE Total
: | | | - | | | |
244306 Basic oaoico[ 2 [ 1 - | 2] o[- 3 | 25 0| - | - 75
| Business MMD| ‘ \ *
laws for 306 | \ ! \
|

\ \l Entrepreneur

L
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Ability Enhancement Course from the department for pool of the Courses in the

University

(These courses are offered by department of Indian and Foreign Languages for students ofother

departments/same department and leads to enhancement in the ability of fearn Regional and

foreign languages)

Semester |

Co Course Title ]ro g1lv LT P! Credi MARKS |
urs ‘lll' L ]“ TR , e :'.I."“
‘ (Hrs) | Credits n Tr Pl PE ola
¢ | se
Co ‘ ||) \ \‘
de ! A N N ) S
D44 | Bl %"“ T 11 2 | 50
glish Language 124 ‘ | :
107 | and C( 1 W‘_ | | | L
Communication: M ’\ | ‘ 3 ' [
Level-1 \Pl( } 1 ‘ | .
| [ I O T
04410 2 | ] 30
8 Introduction to | ! ‘ §
German Culture and | { ‘ 1 ‘
| Language | S [ .
\ N 50|
24410/ Introductionto | ‘ ! ‘\
9 Japanese Culture | ‘ ‘ ! ‘
and Language \ | L | |
Semester 2
Course Title | Co | 1| LT {-P“Ti l" Credi MARKS ‘
E"f (M) | Credits \“ 'TI [TE | P1 PE | Total
| se ' ‘
1 | ! ! \ ‘
| 1D ' ) ‘ i | “
S B I ;

English 240/ ‘ ‘ |
Language and 'C 0 ‘ :
Communication M/A | ‘
. £207

|

!
] - AﬂF-/ | i 11 (G
244208 | German ‘ i ‘ | | 30
\ ‘ \ ‘

.

‘ b'

L

2

Grammar |

244209 | Japanese
Grammar |

JiiNinEnnn

Semester 3 |

I (R
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| Cour [ “Course Titie [Co [1[A[P] L] TP Credi MRS |
se il T L | T
Code s i | Credit 5| TR P PE ) Tot)
. w I
244307 | English  2400C] \ B '{\A 12 o
Language and OM/A ‘ \
Communicatio F307 | \ | « ‘\ |
n:3 | | | _—
b44308 | Writen  aq0C | | |2 I 50
Expression ()M/A. \ . ' | ' | |
and ‘ '
Comprehensi ‘E3()8 ‘ \ \ 1\ | ‘ | |
on in German \ ’ ~ | | ‘ |
Language! | l | | 1 | ‘
244309 | Written 240/C | B 0
Expressionand (OM/A \ | ‘ | |
Comprehensio | | | L\ \
| |

n in Japanese
\

E309
| Languagel | | ~ l

L . 1 | | 1 |

Semester 4

LT r L—[__T'FI’T Credi MARKS ]

(Hrs) | Credits | i TrE pr | PE | Total

Cour ( Course Title | Co
se urs
Code | ¢

1D |
] |
English 240/C) | { ' ' | 30
Language and  OM/A ' \ |
Communicatio 403 | ;
n: Level-4 o B L | L
Communicative | ‘ ‘ 30
German | |
\ |
244407 | Communicative N 7 t i‘ $ 0
Japanese | | \
| ‘ |
i S |
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Skill Enhancement Courses (SEC) from Department of Commerce for Pool of Courses
for UG Programmes in the University

(These courses are offered by cach department for students of the other department same department
and is designed to provide Skill based and or Value based knowledge and should contain both theory
and Lab/hands-on /training field work.)

Semester |

rCo | W(finili_i'ﬁiT‘ill‘eT Co l TP i L T |P|Credi MARK
urse urs | j ] \ ts | S —
Co ¢ (Hrs) | Credits nmooTe P PE Totl
| |
de | i
‘ |
b - — e - § .
244110 Entreprencurial [240C 2] 1] - | :| | 3 25 | &0 T
Skills oMS | ‘
HII ‘ | |
» R 1 A
— ——— T — ) S 1 = 2z o) | -~
244111 Computerized 240/C/ 2| - [ 2| 2 - || ) 15| 35| 5| 20| 75
| Accounting  [OM S| l l ‘ \
" System E11 L |
| ) I T N S

Note: E,Xlt.rnal Practical (I’l ) will be conducted on Insnlullmml 1, (\L] by any of the teacher not
teaching that paper. Teacher may be from same Department or from any other Department of
the concerned institute.

Semester 2

LP

(lull‘ MARKS

“Cour | Course Title [ Cour L[ T P[L "
S 1 TE P PE | Total

seID (Hrs) | Credits

e - { = ] | ! | |
Negotiation [240/CO 2| - | 2| 2| - 1 |3 S BEREERE
skills M/SE2 |

10

M/SIE2

—d
[ )
v
S
-
i
'
v,

|
I | ‘ L |
E-Banking  [240/CO 3 1 ‘ A1 - 5|
| ,
| |
N | \ | ~

I I i
Note: te: External Practical (PE) will be conducted on Imllluluuml Level by .m\ ol the teacher not
teaching that paper. Teacher may be from same Department or from any other Departmentol

the concerned institute.

| -

Semester §

Course

Courscr l rl PIL T el Credi VIARKS
Title "

ID | (Hre) <lf(‘rethsA s TR P PE ] Total

|

| ol
J . i }&, L
20 g/




\
Y
N
\

O

2445 lnlcrnqlﬁp 240/COM | - | = \ = \ R ' d . \ - 130 1 0 | L
05 G | ) | 1 | ] |
SESOS L] | | I |
\ ! ‘ ‘
| | [ O T O }
Semester 6
Cour Course Cours;m“ LIT LI T|P Credi 'MARKS
se Title | ID Credits |t 7m0 16 PE | PE | Total
Code ‘1 ) ’ | . ‘ o i e |
244608 | Technical 240/COM| 2 TT 2] - 1 31 15| 35| 5 1 00 7
analysis |G ‘ | ‘ |
of stock  |/SE608 | l " | \ ‘
market ‘J | | N A,‘,, B
044609 | Data pa0icoM| 2| - | 2| 2| - |1 —3 15| 35| 5| 20| 75|
Analysis |G | | 5 I ‘.
with R |‘SE6()() | L ) \ 1 l‘
Studio | [ U S N N N | S . w

Note: External Practical (PE) will be conducted on Institutional Level by any of the
teacher not teaching that paper. Teacher may be from same Department or from any other
Departmentof theconcerned institute.

Semester 8(H)
CoursT’iHTJ:f’ LT T Pl Credii MARKS
i i (Hrs) | Credits s 1 [TE P ‘lfl’z']”'rnml’
|

244806 Field 240/COM| -] -] - \ 1 “Tal 4 S 0 70 100

Training l \

BRI .

Semester 8( R)

Course
Title

—

- = S| | —
i

Course l,[ T

Cour | Course P LT [P[Credi VARKS

s Title T (s | Credits % T TE P 'PE | Total
Code | | | I | {
244804 Research —1 -T2l o2 \ 00| 2000 300
R Project/ l \ \ ‘ ‘
Dissertati 1 \ ‘ ‘
on o= |
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Value Added Courses (VAC) from Department of Commercee for P
Programmes in the University

(All the departments will offer Value Added Course for cach seme
different departments. In the first year. students will study (i) Human Va

Environmental Studies as value added Courses. )

Semester 1 & 2

| Cou | CourseTitle [ Cou | L| TP
rse rse \
Cod ID | (Hrs)
e | | N
244112 Human Values 240C 2] ﬁ‘ :
and Ethics oMV |
AL !
244113 Environmental 3404('j 2] - ‘ -
Studies OM/V | |
Al13 ] }

Note: Students who opt Human Values and Lthics in |
2nd Semester. OR Students who opt Environmental Studies in Ist semester will opt Human Values and
Ethics in 2nd Semester.

|

I P
L, T | P Credi
‘ ! ts
Credits }
R A
‘ |
‘ |
BEEI ) 1 =

Semester 4

" Cours Course Cour | I,[ Tl T E’ Credi
e Code Title seID iﬂ'L(ersSW'CFéfd‘ifsA s '
! .
244408 | Business  [240/CO 2 } L T2 L 2
Ethics M/VA4] | ;
basedon (08 1 ‘ | ‘
Indian \ i ‘
Knowledge L ‘ ‘
System | | | | ] |

MARK
S

VIARKS

F | PI | PE

ool of Courses for U

ster 3 for the students of same o
lues and Ethies and (i)

‘
| | -
CTE o TE e PE l'otal
|

30

l I e l_<
st semester will opt Fnvironmental studies in

|
| 50

Total ‘

|
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SEMESTER 1

Name of Subject: Business Organisation | Maximum Theory Marks: 100 (70+30)

& Management (TEATHHPE+PI= 70430+0+0)

CO“":“‘ 1D: 240/COMG/CC101 Time Allowed: 3 hours - —
Credits:04 (L-T-P=4-0-0) Course type: Core Course ‘\”j

Instructions for Paper Setter: The question paper shall be divided mto two sections Section
*A" shall comprise 7 short answer tvpe questions from the syllabus carrying 2 marks cach, which
shall be compulsory. The answer to each question should not exceed 100 words normally. Section
*B’ shall comprise 8 questions (2 questions from each unit). All the questions need 1o he mapped
with Course Outcomes (COs) and need 0 be specitied in the gquestion paperagainsi cach question
The students will be required to attempt four questions by selecting one question from: cach
unit. All questions will carry equal marks. -

Course Outcomes: After completion of the course. learners will be able to:

CO1: Understand the concepts of business. forms ol business organisation. and the business
environment.

CO2: Apply entrepreneurial and managerial principles in establishing and managing business
enterprises.

CO3: Analyze the functions of management, leadership. motivation. and organisational behaviow
in business organisations.

CO4: Evaluate contemporary business practices. ethical issues. and strategics for managing
organisational change.

Course Content:
Unit I: Business: Concept. nature, objectives. scope and spectrum of busimess activities: manulacturing

and service sectors; business environment: | iberalization. Privatization and Globalization (LPG): |
Government initiatives—Make in India, Startup India. Digital India and Skill India: business ethics and |
corporate social responsibility: emerging business models — franchising. outsoureing and c-commeree: |
forms of business organisation: choice ol an appropriate torm of business organization - |
Unit 11 Entrepreneurship: Concept. characteristics and entrepreneurial process: business opportunity

identification. idea generation. feasibility analysis and setting up ol a business enterprise Management:
al skills and roles

Meaning. nature. significance. objectives and levels of management: managett
cision-making, strategy formulation. organising. delepation and decentralization.

planning, de
leadership

Unit 111: Organisation structure and departmentation: group dynamics and team building:
concept, styles, Trait and Situational theories: motivation—concept and theories ol Maslow. Herzberg.
McGregor and Ouchi; communicalion—process, barriers. 1 tansactional Analysis (TA) and Tohari
Window. o B
Unit 1V: Controlling: Concept. process and techniques; chanpe management. resistance 1o change and
conflict management; corporate governance. business ethics and corporale socia
emerging trends in management including digital transformation. artificial intelligence.
innovation. remote work practices and global business challenges.

I responsibility:

sustainability.

Suggested Readings:
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ement. Sultan Chand & Sons. New Dell

1. Gupta. C
Gupta, C.B. (2024). Business Orgamsation and Manag
» and Management- Kalyani Publishers.

5
2. Sharma, )P, & Gupta. S.K. (2023). Business Oraanisdl i

New Delhi,
3. Koontz. H.. Weihrich. H.. & Cannice. M.V. (2024). Essentials of Managenent . Internationc,

l””“"f”lf)i?. and Leadership Perspective. MeGraw-Tll Education
4. Robbins, S.P., Coulter. M.. & DeCenzo, D.A. (2023). Fundamentals of Mg
Pearson.
Daft. R.L. (2022). Munagement (141h ed.). Cengage Leaming.
Bovee. C.1.., Thill, J.V.. & Raina. R.1.. (2023). Business Comnumication Todey . Pearson India.
DI'LICI\t‘r, P, (2023 y'L\l\“n[)‘ The Practice of \I’IHI(I},’(’NI( T 'IAII'PL‘I Busimess

»

cment (11th ed.)

~ S W

Name of Subject: Financial Accounting Maximum Theory Marks: 100 (70+30) l

(TE+TIHPE+PI= 70+30+0+0) |
Course ID: 240/COMG/CC102 Time Allowed: 3 hours |
Credits:04 (L-T-P=4-0-0) Course tvpe: Core Course. ]

Instructions for Paper Setter: The question paper shall be divided into two sections. Section
‘A" shall comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which
shall be compulsory. The answer to each question should not exceed 100w ords normally. Section
*B shall comprise 8 questions (2 questions from cach unit). All the questions need to be mapped
with Course Outcomes (COs) and need to be specified in the question paper agamsteach question
The students will be required Lo attempt four questions by sclecting one question from cach
unit. All questions will carry equal marks.

Course Outcomes: After completion of the course, learners will be able 1o

CO1. Understand the fundamental concepts of financial accounting. including basic terms and
Generally Accepted Accounting Principles (GAAP) principles of T.case Accounting (AS-19)and
its application in financial reporting.

CO2. Apply different methods for computing depreciation and develop the ability to differentiate

between capital and revenue items.

CO3. Analyze branch accounting concepts including preparation of consolidated  financial
statements for independent branches.

CO4. Evaluate the financial implications of Joint Ventures Accounts and Rovalty
business profitability and principles ol Lease Accounting (AS-19) and its application n financial

Account on

reporting.

Course Content:
Unit I: Introduction: me
Generally accepted Accounting Principles: Accounting Standard- AS.
and Preparation of trial balance.

Unit 11: Capital and revenuc items: Reserves and Pr
accounting procedure, methods of computing depreciation
diminishing balance method. change of method: Final Accounts with

aning. objectives. process, limitations. and basic terms of Accounting: |
Journalizing, Posting. |
- - - - )
wistons: Depreciation: Meanmng. causes. |
straight Tine method and ‘\

adjustments. Rectification

of errors o , . _ . |
Unit I11: Branch: Meaning. Concept of dependent hranches. accounting aspects. debtor system. \

\J *
” Mtﬂ“ N 7. F
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stock and debtor system. branch final accounts system and whole sale basis system- Independent |
branches: concept, accounting treatment, important adjustment entrics and preparation ol |
consolidated profit & loss account and balance sheet Departmental accounts

Unit IV: Higher Purchase System and Installment Payment System . Lease accounting (with
| accounting standard-19): Royalty Account. ‘

Suggested Readings: ‘

1. Gupta, R. L, & Radhaswamy, M. (2025). Financial Accounting (Revised  Tdition)
Sultan Chand & Sons. New Delhi.

2. Shukla, M. C.. Grewal. T. S.. & Gupta. S. C. (2023). Acvanced tecoms (1911 ditron)
S. Chand & Company Ltd.. New Delhi.

3. Goel, D. K. (2023). Financial Accounting. Arya Publications. New Delhi,

4. Goyal, B. K., & Tiwari. H. N. (2024). Financial Accomnmg (Latest Revised Edition)
Taxmann Publications. New Delhi.

5. Tulsian, P. C. (2024). Financial Accounting (Latest Revised Fdition) S Chand Lid. New
Delhi.

6. Monga, J. R.. & Bahadur. R. (2022). Financial Accounting Concepls and Applications.
Scholar Tech Press. New Delhi.

Name of Subject: Business Statistics and| Maximum Theory Marks: 100 (70+30) “

Excel (TE+TIPE+PI= 70430+0+0) B
Course ID: 240/COMG/CC103 Time Allowed: 3 hours ]
Credits: 04 (1.-T-P=4-0-0) Course type: Core Course ]

Instructions for Paper Setter: The question paper shall be divided into two sections. Section
‘A" shall comprise 7 short answer type questions from the syllabus carrvine 2 marks cach. which
shall be compulsory. The answer to each question should not enceed 100 words normally - Section
“B* shall comprise 8 questions (2 questions from each unit). All the questions need to be mappdd
with Course Outcomes (COs) and need to be specified in the question paper against each question
The students will be required to attempt four questions by sclecting one guestion from cach

unit. All questions will carry equal marks.

Course Qutcomes: After completion of the course. learners v ill be able to:

CO1: Understand the data collection methods and techniques 1o gather primary and secondary
data, emphasizing the importance of selecting appropriate methods

CO2: Apply descriptive statistics concepts and MS Excel functions to analyze data. including
measures of central tendency. variability. and distribution

CO3: Analyze hypotheses using MS Excel. distinguishing between dilferent types of errors and
interpreting the significance levels.

CO4: Evaluate the applicability of chi-square test and analysis oF variance in husiness contents
integrating various Excel functions for data analysis.

Course Contents:

[ o 5 R — = " i - .
"Unit 1 Data Collection- Meaning, Experiments and Surveys. Collection of Primary_Data. |

. \/\M““J
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| Questlonnaucs “Schedules. Collection of Scuondan Data. Selection of d|1pl()plldlt methods n!
data collection. Data preparation process. Missing values and outliers

Unit 11: Descriptive Statistics and steps involved in caleulation of descriptive statistics in MS |
Excel. Mean, Median, Mode. Range. Standard Deviation. Skewness. Kurtosis. Sampling and
Statistical Infcrence- Parameter and Statistic. Sampling and Non-sampling Frrors. Sampling
Distribution of Mean and Proportion. Degree of Freedom. Standard Frror. Central Timit

T'heorem L [

Unit 111: Testing of hypothesis with the help of MS Excel. Meaning of hypothesis testing. types
of hypothesis. type I and type 11 errors. level of significance. one-tailed and two-laifed tests
Procedure for hypothesis testing for mean, proportion and variance. hmitations of the test of
hypothesis

Unit 1V: Chi-square Test and Analysis of Variance (ANOVA) with the help of MS Excel. Other
Excel functions used in business: VLOOKUP. HLOOKUP. Goal Scck

Suggested Readings:

1.
2.

3

Francis. . J. (2020). Essentials of Business Statistics. Cengage Learnmg India. New Delhi
Ghosh. M. (2024). Business Statistics: Using Excel. SPSS. and R Cengage Learning India
New Delhi. '

Panneerselvam. S.. Nagesh. P.. & Senthilkumar. (2020). Biesiness Statistics andd Analytics
Cengage Learning India. New Delhi.

Sharma. J. K. (2020). Business Statistics (Sth ed.). Vikas Publishing House. New Delhi
Mariappan, P., Levine. D. M., Stephan. D. I, & Szabat. K. A (2022). Business Statisiics
A First Course (8th ed)). Pearson India. New Delhi

Jain, H. C., & Tiwari. H.N. (2022). Computer Applications in Busmess (0 GCF NS Excel
and Business Applications. Taxmann Publications. New Delhi
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SEMESTER 2

[]\)I:]mttl of Suhjccl: Business Law and | Maximum IIIL(lI\\_I]I—ﬂK-ﬁ)')(;'_"—T(r -

= Eial Lav (TEATIHPEAPI= 70430 +0+40)

C::(:?: :)I: 240{(70M(;/C(,'2(ll Time Allowed: 3 hours ]
$:04 (L-T-P=4-0-0) Course type: Core Course ]

TRSJ,::;TZS,;:;::;:;‘I:IN- S?ﬂlf}l‘: The qucslio‘n paper shall be divided mu» two seetions Sccli.mn
A sha Complllq_m.“ T]IU_“, dn.S\\C‘I‘ type questions from the sy llabus carrying 2 marks cach. which
sl be Compl.iw“g ] 1%.(1.,15\Yc|71(‘C£1C|‘1 question should not exceed 100 words normally. Seetion
B Om.comC]gu(n(f?l(n)n-ns (2 questions (rom F!ilCh unit). All the questions need to be mapped
e et i) I,‘.s) and need to I1c specified in the question paperagainst ‘“"leqm"\“m

: . L(]LIHC(I o attempl four questions by selecting one question from cach
unit. All questions will carry equal marks, . \

Course Outcome: After completing the course students will be able (o

CO I Understand the legal framework governing business organizations.

CO 2: Apply legal principles in business decision-making.

CO 3: Analyze legal issues arising from digital business and e-commerce

CO 4: Evaluate cyber laws. data protection. intellectual property. and online dispute resolution

Course Contents:

Unit I: Fundamentals of Business Law: Nature and Scope of Business |aw. Sources of Business |
Law, Indian Contract Act. 1872. Essentials of a Valid Contract. Offer and Acceptance.
Consideration, Capacity to Contract, Ireec Consent, Performance. Discharge. and Breach of
Contract, Remedies for Breach of Contract. )

Unit II: Commercial and Business Laws: Special Contracts: Indemnity . Guarantec. Bailment.
Pledge. and Agency: Sale of Goods Act. 1930, Contract of Sale. Conditions and Warranties. |
Transfer of Ownership. Rights of Unpaid Seller. Intelicctual Property Rights (IPR) ‘
Unit TT: Digital Law and E-Commerce: Introduction to Cyber Law. Information Technology |
Act. 2000. Flectronic Records and Digital Signatures. Electronic Contracts (I-Contracts). li- |
Commerce and Online Transactions. Consumer Protection in Digital Business

Unit 1V: Digital Law and Cvber Law: Introduction to Digital Law. Information Technelogy 1
Act, 2000, Electronic Records, Electronic Signatures. Digital Signatures. Flectronie Contracts.

Cyber Crimes. Cyber Security. Cy ber Forensics. Electronic Fvidence 7 -

Suggested Readings:
I. Kuchhal, M.C. & Kuchhal. V. (2024). Business Law. Vikas Publishing

2. Kapoor. N.D. (2024). Elements of Mercantife Law. Sultan Chand & Sons
3. Singh, Avatar (2023). Law of Contract and Specific Relief 1astern Book Company
4. Rattan, Jyoti (2024). Cyber Laws, Information Technology & Artificial Intelligence Bharat

Law House.

Duggal. Pavan (2022). Cyher Law. Universal Law Publishing J

Ve
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Name of Subject: Corporate Accounting

|

Maximum 'I'h_cm')' Marks: 100 (70+30)
(TEATHHPEAPI= 70+30+0+0)

Coursc ID: 240/COMG/CC202

Time Allowed: 3 hours

Credits:04 (L-T-P=4-0-0)

Course tvpe: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section
‘A’ shall comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which
shall be compulsory. The answer to each question should not exceed 100 words normally. Section
B shall comprise 8 questions (2 questions from each unit). All the questions need to be mapped
with Course Outcomes (COs) and need o be specified in the question paperagamstcach question
The students will be required to attempt four questions by selecting one question from- each
unit. All questions will carry equal marks - L

Course Outcome: After completing the course students will be able to

CO 1: Understand the features. merits. and demerits of issuing and redemption pattern of shares
for a company.

CO 2: Able to compute the valuation of goodwill and securities.

CO 3 Analyze balance sheet after Internal Reconstruction of company and amalgamation.

CO 4: Evaluate the case study of major holding and subsidiary companics meorporation in Indra.

Course Contents:

Unit 1: Issue and forfeiture of shares, Redemption of Preference Shares: Buy back of |
Shares. ) l
Unit 2: Valuation of Goodwill: Valuation of Securities. Issue and Redemption ol

Debentures. -
T T = el —a—— - B B o 1
Unit 3: Amalgamation and Internal Reconstruction of Companies as per AS-14. 1

Unit 4: Holding Companies Accounts: Profit or loss prior and subsequent to

Suggested Readings:
1. Dam. B. B. & Gautam. H. C

Gayatri Publications. Guwahati.

Goyal. B. K. (2021). Corporate Accounting (7th ed.). Taxmann Pubhications. New Delhi,

3. Monga. J. R., & Bahadur. R. (2022). Fundamenials of Corporate Accounting 127th ed )
Scholar Tech Press. New Delhi.

4 Kumar. A. (2021). Corporate Accounting (7th ed.). Singhal Publications. New Delhi

5. Bhushan Kumar Goyal. (2023). Corporate Accounting { [0th ed.) Taxmann Publications,

New Delhi.
6. Jain, S. P, & Narang. K. L. (2023). Corporaic Acconnung Kalvani Pubhshers

and

(2020). Corporate — Accountng (2 ed).

(3]

New Delhi.
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2 Maheshwari. S. N.. Maheshwari, S. K. & Maheshwar S Ko (2022) Corporare
Accounting (Revised ed.). Vikas Publishing Housc. New Delhi

Name of Subject: Business Economics | Maximum Theory Marks: 100 (70+30) J
for Global Markets (TE+TI+I’I’,+I’I= 70430+0+0) 1
Course ID: 240/COMG/CC203 Time Allowed: 3 hours i o o
Credits: 04 (L-T-P=4-0-0) Course type: Core Course _____";

Instructions for Paper Setter: The question paper shall be divided into two sections. Section
‘A" shall comprise 7 short answer type questions from the syllabus carryme 2 marks cach. which
shall be compulsory. The answer to cach question should not exceed 100 words normally. Section
*B" shall comprise 8 questions (2 questio ns from each unit). All the questions need to be mapped
with Course Outcomes (COs) and need o be specified in the question paper agaimstcach question
The students will be required to attempt four questions by sclecting one question from: cach
unit. All questions will carry equal marks.

Course Outcome: After completing the course students will he able to:

CO1: Understand the application of microeconomic principles in managerial deciston-making
C02: Analyze macroeconomic indicators and evaluate their impact on domestic and global
business.

CO3: Assess international trade, exchange rate movements. and global cc
CO4: Evaluate cconomic reasoning to  strategic business decisions under —different market
environments and the impact of globalization. cconomic policies. and  business risks on

onomic mstitutions.

multinational organizations.

Course Contents: . ,
Unit 1: Microeconomics for Global Managers: Nature and Scope of Business Eeonomics.
Demand and Supply Analysis. Demand Forecasting. Tlasticity ol Demand and Supply.
Consumer Behaviour and Consumer Equilibrium: Production Function. Short-run and I.ong-
run Production, Cost Concepts and Cost Curves, Economics and Diseconomies of Scale: Market
Structures: Pricing Strategics in Global Markets.

Unit 1I: Macroeconomic Environment for Business: National Tncome oncepls-GDP. GNP,

Unemployment: Types and Mcasurement; Business Cycles. Monetary Policy. Fiscal Policy:
Impact of Macroeconomic Policies on Business Decisions

Unit 111: International Economics and Globalization: Mcaning and Importance of International
Economics, Comparative and Absolute Advantage. International Trade Theories. Fanfls.
Quotas, and Non-Tariff Barriers. Free Trade Agreements and Regronal Feonomie Integration:
Balance of Payments, Foreign Exchange Market, Exchange Rate Determination. Cuarrency
Appreciation and Depreciation. Foreign Direct Investment. ) o

Unit 1V: Strategic Business Decisions ina Global Feonomy: Introduction to Game Mheory.

Strategic Interaction among Firms. Compelitive Pricing Strategies:
Analysis: Emerging Markets and Global Business  Opportunities.

2 Mabddersed

NNP, Methods of National Income  Measurement. Intlation  and  Price Indices: |

Global Business Risk |
Sustainable  Teonomie |



Growth and Business Co{npcti({\fc|}cs;;7(‘0nlcmp0rar_\ Global iconomic Challenges: I)lgll.ill
Economy. Supply Chain Distuptions. Geopolitical Risks. Green Feonomy and ESG

Considerations o

Suggested References:

B Lo —

Mankiw, N. G. (2024). Principles of Economics (10th ed.). Cengage Learning

Pindyck. R. S., & Rubinfeld, D. L. (2023). Microeconomics (10th ed) Pearson

Salvatore, D. (2023). Imernational Economics (14th ed.). Wiley India o

Dwivedi, D. N. (2022). Managerial Economics (Oth ed). Vikas Publishing  House.
New Delhi.

Geetika, Ghosh, P.. & Choudhury, P. R. (2023). Managerial Econonics (rd - ed)
McGraw Hill Education (India). New Delhi.

Mithani, D. M. (2023). Managerial Economics (Revised ed.) 1Timalaya Publishing House,
Mumbai.
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_Course Content: I

SEMESTER 3

(Namc of Subject: Financial Management Maximum Theory Marks: 100 (70430)
= (TEATIHPEAPI= 70 £300040)

Course 1D: 240/COMG/CC301 Time Allowed: 3 hours
| Credits: 04 (L-T-P=4-0-0) Course type: Core Course ‘-7_____ .

Instructions for Paper Setter: The question paper shall be divided mto two sections. Section “A” shall
comprise 7 short answer type questions from the syllabus carrying ° marks cach, which shall be
compulsory. The answer to cach question should not exceed 100 words normally. Section *BT <hall
comprise 8 questions (2 questions [rom each unit). All the questions need o he mapped with Course
Outcomes (COs) and need to be specified in the question paper agamst cach question, The students will
be required to attempt four questions by selecting one question trom each it All questions will carry
equal marks.

Course Outcomes: After completion of the course. learners will be able to:

COI: Understand the concepts, objectives. functions. and scope of financial management. and the
significance of the time value ol money in linancial decision-making.

CO2: Apply capital budgeting techniques and capital rationing principles to evaluate investiment decisions
C0O3: Analyse financing decisions by estimating the cost of capital. examining capital structure theories.
leverage. and EBIT-EPS analvsis.

CO4: Evaluate dividend policies and working capital management stratepies for elfective financial
planning and value maximisation.

Unit I Financial Management: An Overview
Overview of Finance: Evaluation of Finance, Nature. scope. linctions and ohjectives ol financial
management. Time value of money: An overview of time value of money. coneepl and meaning.
Compounding and Discounting technigues. Applications of Time Value of Money

Unit 11: Capital Budgeting Decision

Capital Budgeting: Capital Budgeting Process, Cash Flow Estimation. Different techniques of Capital
budgeting: Payback Period Method. Discounted Payback Period Method. Accounting Rate of Return.
Net Present Value (NPV). Internal Rate of Return (IRR) and Profitability Index. Capital Rationing

Meaning and need. Types of Capital Rationing. Project selection under capital rationing.

Unit 111: Cost of Capital and Financing Decision

Cost of Capital: Estimation of components of cost of capital: Mcthod for calculating cosl ol equity. Cost
of retained Earnings. Cost ol Debt, Cost of Preference Capital. W eighted Average Cost of Capital
(WACC) and Incremental (Marginal) Cost of Capital.

Capital Structure: Theories of Capital Structure (Net Income. Net Operating Income. MM Hypothesis.
Traditional Approach). Operating.  Financial  and Combined  Leverage  PBIT-EPS - Analysis

Determinants of Capital Structure. -

Unit 1V: Dividend Decision and W orking Capital Decision

Dividend Decision: Theories for relevance and irrelevance of dividend decision tor corporate valuation-
MM Approach. Walter’s Model. Gordon's Model. Determinants ol Dividend pohicy

Working Capital Decision: Conceplts of Working Capital. Operating & Cash Cycles. Risk-return Trade
off. working capital estimation. Receivables Management. - |

Suggested Readings: - w‘
\AM“‘ ’
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1. Brealey. RAA. Myers SC. Allen I.. & Mohanty P (2020). Principles ol Corporate Finance
McGraw Hills Education.

2 Kmh.ari. R. (2016) Financial Management: A Contemporary \pproach. New Delhi Sage
Publications Pvt, Lid.
3. Maheshwari. S.N. (2019). Flements of Financial Management. Delhis Sultan Chand & Sons

4. Maheshwari, S, N, (2019). Financial Management  Principles & Practice. Delhi: Sultan Chand &
Sons.

§. Pandey. 1. M. (2022). Lssentials of Financial Management. Pearson

6. Rustagi. R.P. (2022). Fundamentals of Financial Management. New Delhi Taxmann New Delhi

Name of Subject: Financial Statement | Maximum Theory Marks: 100 (70+30)
Analysis (TEATHPEFPL= 70430+040)
Course 1D: 240/COMG/CC302 Time Allowed: 3 hours |
Credits:04 (1-T-P=4-0-0) Course type: Core Course |

Instructions for Paper Setter: Ihe question paper shall be divided into two sections. Section “A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer to each question should not exceed 100 words normally . Section "B shall
comprise 8 questions (2 questions from each unit). All the questions need to e mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question The students will
be rcquircd to attempt four questions by selecting one question from cach unii AT questions will carry
equal marks.

Course Qutcomes: After completion of the course, learners will he able to

CO|: Understand the concepts. objectives. and components ol [inancial statements. accounting stand
and corporate financial reporting.

CO02: Apply various techniques of financial statement analysis. including comparative
common-size statements, trend analysis, and report preparation (o assess business per formance
CO3: Analyse the financial performance and position ol a company using liquidity. solveney. profitability .
activity, market ratios, and Du Pont analysis.

CO4: Evaluate a firm's cash flows by preparing and interpreting cash low statements in
AS 3 (Revised) and Ind AS 7 for informed financial decision-making.

ards.

statements,

accordance with

Course Content: -
Unit I: Introduction

Financial statements, uses & limitations. users of accounting information.
accounting standards, a brief introduction to the financial information contained i the
profit & loss, balance sheet. cash flow statement, board of directors” report. and disclosure of significant
accounting policies in the corporate annual reports of listed companies Financial stalements formal as
per Companies Act,2013. Content of annual reports. Quality ol linancial reportimg Reporting regulation
in India.

Unit 11: Techniques of Financial Statements Analysis
Comparative and common-size statements: horizontal and vertical analysis, and trend ana
from the Annual reports of a few listed Indian companies. Report preparation of financial statement
analysis. Types of business combinations. Consolidated financial statements. Window
scandals in financial reporting. S

NN G

hriel mtroduction to Indian
statement of

[vsis, study

dressing, Recent

-



Unit I11: Ratio Analysis
;\nalyws of liquidity. solvency . profitability. acuvity and market ratios: i Pontanalysis, ratio analysis |
rom the Annual reports of a few listed Indian companies.

—
|

Unit IV: Cash Flow Analysis
Importance and objective of understanding a firm's cash flows. Structure & Classification of Cash flow
statement. Preparation of Cash Flow statement as per latest applicable Indian AS (Ind AS 7)

— -J

Suggested Readings:
l. Bhaltgcharyya. Asish K. (2019) Corporate Financial Reporting and Analysis. Scecond Edition: P'HI
Learning Pvt. Ltd.

2. Dhamija. S. (2020). Financial Reporting and Analysis. Sultan Chand. New Delln

3. Friedson, M. S., & Alvarez. I. (2022). Financial Statement Analysis: A practioners” Guide. New
Jersey: Wiley.

4. Rao. P.M., Financial Statement Analysis and Reporting. (2021): PHI Learnimg Pyt Lid.

5. Subramanyam. K. R.(2020). Financial Statement Analysis. McGraw Till

6. S. A_gnilmlri, (20‘_3] ). Financial Statement Analysis and Reporting. ALK Publications. New Delhi
7. TlI|SI.an. P. C.. Tulsian. B.. & Tulsian, T. (2022). Analvsis of Financial Statements. New
Delhi/NCR: T com Prints.

Name of Subject:  Global Business | Maximum Theory Marks: 100 (70-+30)
Environment (TE+TIHPE+P1= 70430+0+0)

Course 1D: 240/COMG/CC303 Time Allowed: 3 hours

Credits: 04 (L-T-P=4-0-0) Course tyvpe: Core Course

Instructions for Paper Setter: The question paper shall be divided into twao seetions. Section “A™ shall
comprise 7 short answer type questions from the syllabus carrying 2 marks each. which shall be compulsors
The answer to each question should not exceed 100 words normally. Section "B shall comprise § questions
(2 questions from each unit). All the questions need Lo be mapped with Course Outcomes (COs) and need
to be specified in the question paper against each question. The students will be required to attempt four
questions by selecting one question from cach unit. All questions will carry equal marks

Course Outcomes: After completion of the course. learners will be able to
CO1: Understand the process of globalization

CO2: Explain the gains from trade and various global trading agreements
CO3: Identify linkages between foreign exchange and interest rates

CO4: Define key characteristics of international institutions and agreements

Course Content:
Unit I: Globalization Process: Globalization vs internationalization: role ol foreign direct myestment: |
transhational or multinational corporations: transnational corporations as drivers of olobal economy: |
trends in globalization process: global and local markets: transnationality ol firm l

Unit 11: World trade and International Competitive Environment: International trade theories: Trade
policy and national priorities: tools of Government trade policy: International regulation of trade (GA T
principles. WTO): Regionalism vs Multilateralism: developing countries and world trade. L

2 Nkl




Unit I International Financial Environment: Foretgn directinvestments (patiern. structure and effects):
movements in foreign exchange and interest rates and their impact on trade and investment flows

Unit [V: International Financial Institutions and Agreements: IMF, World Bank. UNCTAD. Agreement
on Textiles and Clothing (ATC). GSP. GSTP and other international agreements: International
commodity trading and agreements, international liquidity .

—

Suggested Readings:

Daniels, J. D., Radebaugh, I.. H.. & Sullivan, D. P. (2022). fivernational Business FEnvironmenis
and Opcrations (17th ed.). Pearson.

Hill, C. W. L., & Hult. G. T. M. (2023). Imernational Busmiess Competing i the Global
Markeiplace (14th ed.). McGraw-Hill Education.

Czinkota. M. R.. Ronkainen. I. A & Moffett. M. 11 (2021). Inrernational Business (11th ed.).
Cengage Learning.

Cavusgil. S. T., Knight. G.. Riesenberger. ). R.. Rammal. 1. G & Rose F 1 (20200 futernationa
Business (3rd Asia-Pacific ed.). Pearson.

wild. J. 1.. & Wild. K. 1.. (2023). International Business: The Challenoes of Clobalizanon (10t
ed.). Pearson.

Paul. J. (202 1). Iaternational Business (2nd ed.). McGraw-Hill T'ducation.
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SEMESTER 4
I_N“"“‘ of Subject: Cost & Performance Wlil\'i"\!l;;ﬁé()l-‘_-\i\?]’}kl l-rl.szkl;]i)i (j’ﬂili.l_ﬂ)- R ]
Management (TE+TI+PE+P1= 70:3040+0) '
Coursc ID: 240/COMG/CCH01 Time Allowed: 3 lu)ur: S ]
Credits: 04 (L-T-P=4-0-0) Course type: Core Course j

Instructions for Paper Setter: The question paper shall be divided into two sections. Section *A” shall
comprise 7 short answer (ype questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer to cach question should not exceed 100 words not mally Section *B° shall
comprise 8 questions (2 questions [rom each unit). All the questions need 1o be mapped with Course
Outcomes (COs) and need 1o be specitied i the question paper agamst cach guestion. | he students wall
be required to attempt four questions by selecting one question from cach unit. All questions will carry
equal marks. '

Course Outcomes: After completion of the course, learners will be able to:
CO1: Understand the concepts. principles. and techniques of cost and performance management

CO2: Apply cost planning. budgeting. standard costing. and cost control technigues for managenal
decision-making.

CO3: Analyze different costing methods and performance measwement technigues fos evaluating
organizational performance. )
CO4: Evaluate strategic cost management practices and modern performance measurement tools for
improving business performance.

Course Content: S
Unit I: Introduction to Cost and Performance Management - ]
Meaning, Scope. Objectives and Importance of Cost Management. Cosl Accounting vs. Cosl

Management: Cost Concepts and Classification: Elements of Cost: Cost Sheet: Role of Cost Manager

in Business Decision-Making: Cost Accounting Standards (CAS) -~ Introduction. Introduction 1o
Performance Management. Objectives and Scope of Performance Measurement: kev Pertormance |

Indicators (KPIs). S
Unit 11: Cost Planning and Control -
Material Cost: Inventory Control Techniques, Pricing of Material Tssues (F1TO0 Weighted Average):
Employee Cost: Labour Cost Control. Incentive Schemes: Overheads: Classification. Aflocation.
Apportionment and Absorption: Budgeting and Budgetary Control: Performance Budgeting and
Budgetary Performance Evaluation: Standard Costing and Basic Variance Analysis: Cost Control and
Cost Reduction Techniques. I
Unit I11: Costing Methods and Performance Evaluation

Job Costing; Contract Costing: Process Costing: Service Costing: Responsibility Centres (Cost Centre,
Profit Centre and Investment Centre): Responsibility Accounting: Performance Measurement tsing
Financial and Non-Financial Indicators: Benchmarking; Performance Reporting.

Unit 1V: Strategic Cost and Performance Management

Marginal Costing and Cost-Volume-Profit (CVP) Analysis: Managerial Decision-Making using Cost
Information (Make-or-Buy, Product Mix): Balanced Scorccard: Performance Measurement in Global
Business: Sustainability and ESG Performance Measures: Digital Dashboards and Business Analytics
in Cost and Performance Management: Emerging Trends in Costand Performance Management.

A et

Suggested Readings:



1. Arora. M. N.(2021). Cost Accounting. Principles and Practice. NVikas Publishing House.

2. Gupta. S. R., & Prabhakar. R. R. (2021). Cost Accounting for B Com. Sultan Chand.

3. Mghcshwari, S. N.. & Mittal, S. N. (2020). Cost Accounting: Fheory and Problenis.

4. M‘ltra, J. K. (2021). Cost and Management Accounting. Oxford University Press.

5. Nigam, B.M. L., & Jain, 1. C.(2023). Cost Accounting Principles and Practice. PHI Learning
6. Drury. C., & Tayles. M. (2024). Management and Cost Accounting (12th ed.). Cengage

Learning.

7. Chartered Institute ol Management Accountants (CIMA). Management Accounting Official
Terminology (1atest Edition).

8. Institute of Cost Accountants of India (ICMAL). Cost and Management Accounting (Lates!
Study Material).

Name of Subject: Project Planning & Maximum Theory Marks: 100 (70430)
Entrepreneurship (TE+TIHPE+P1= 70+3040+0)

Course 1D: 240/COMG/CC402 Time Allowed: 3 hours

Credits: 04 (L-T-P=4-0-0) Course type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section “A”° shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer to each question should not exceed 100 words normally. Section "B° shall
comprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question. The students will
be required to attempt four questions by selecting one question from each unit. All questions will carry
equal marks.

Course Outcomes: After completion of the course. learners will be able to:

CO1: Understand the concepts. principles. project life cycle. and processes invols ed in project planning
C02: Apply project feasibility analysis, budgeting, scheduling, and monitoring techniques for effective
project planning and implementation.

CO3; Analyze entrepreneurial opportunities and business planning for the creation of new ventures.

CO4: Evaluate resource mobilization, institutional and government support mechanisms. and emerging
entrepreneurial practices for establishing and managing new ventures.

Course Content:

Unit I: Introduction to Projects and Project Planning: Concept. Characteristics and Ty pes of Projects:
Project Planning: Meaning. Objectives and Importance; Project Life Cycle: Project Identification and
Selection; Project Planning Process: Project Environment: Factors Aflecting Project Success

Unit I1: Project Feasibility, Budgeting and Scheduling: Feasibility Analysis: Market. Technical and
Financial; Project Budgeting: Financial Projections; Work Breakdown Structure (WBS): Risk Analysis
in Projects; Project Scheduling: PERT and CPM (Basic Concepts): Project Monitoring. Control and
Evaluation

Unit 111: Entrepreneurship and Business Planning: Meaning. Nature and Scope ol Entrepreneurship:
Entrepreneurial Mindset and Competencies: Role of Entrepreneurship in Economic Development:
Types of Entrepreneurs: Women, Social, Corporate and Family Entrepreneurs: Creativity. Innovation
and Opportunity Identification: Business Idea Generation: Business Plan: Meaning. Importance and

Components; Entreprencurial Strategy and Scaling-up New Ventures

a Padalerd™
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Unit IV: Resource Mobilization and New Venture Management: Resource Mabilization and Types of
Resources: Sources of Finance for New Ventures: Venture Capital and Angel Investors: Business
Incubators and Accelerators: Managing Finance. Marketing and Tluman Resourees in New Ventures:
Institutional and Government Support for Entrepreneurship: Digital Entreprencurship: -merging Trends
in Entrepreneurship S

Suggested Readings:
| Hisrich. R. D.. Peters. M. P.. & Shepherd. D. A, (2023). Enreprencinship (Vith ed.). MeGraw Hhll

FEducation.
Kuratko. D. F. (2021). Enweprencurship Theory, Process. and Praciice (11th ed) Cengage

o

learning.
3. Khanka. S. S. (2022). LEntreprencurial Development (Sth ed). S Chand Publishing

4, Chandra, P, (2021). Projects. DPlanming, Analysis, Selection. Financing, Implementation and
Review (9th ed.). McGraw Hill Education.

5. Pinto. J. K. (2023). Project Management: Achieving Competifive {evantage (6th ed.). Pearson.

6. Meredith. ). R.. Shafer. S. M. & Mantel. S. 1. (2022). Project Management. A Strategic Vanacerial
Approach. Wiley.

7. Heagney, J. (2022). Fundamentals of Project Management (8th ed.). American Management

Association.
Name of Subject: Business Analytics Maximum Theors Marks: 100 (70+30) ‘
(TEATIHPE+PI= 70-+3040+0) |
Course 1D: 240/COMG/CC403 Time Allowed: 3 hours |
Credits: 04 (L-T-P=4-0-0) Course type: Core Course j

Instructions for Paper Setter: The question paper shall be divided into two seetions. Section “A7 shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer 1o cach question should not exceed 100 words normally. Section *B™ shall
comprise 8 questions (2 questions from cach unit). All the questions need to be mapped with Course
Outcomes (COs) and need to be specitied in the question paper against cach question. The students will
be required to attempt four questions by selecting one question from cach unit Al questions will carry
equal marks.

Course Outcomes: After completion of the course, learners will be able to

CO1: Understand the concepts and process of business analytics and its role in business decision-making.
CO2: Apply descriptive, predictive. and prescriptive analytics techniques to business problems.

CO3: Analyze the applications ol business analytics across various functional arcas.

CO4: Evaluate analytics tools. career opportunities, and emerging trends in business analytics

Course Content;

business intelligence; business analytics process and its relationship with the decision-making process:
advantages of business analytics: informed decisions. developing distinet capability. creating competitive
advantage. key attributes of analytical competitors.

Unit 1: Business analytics: introduction. types of analytics. characteristics ol analytics. business analy tics. |

Unit 11: Analytical methods and models: Descriptive analytics-overview of 118 tools and techniques. role
in the business analytics process and its importance in business decision makimng. Predictive analyvtics-

nature and type of modelling, basics of data mining and machine learning enyironment role in

4

business |
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analytics process and its importance in stralegic decision making. Prescriptive analytics: basies ol its

tools and modelling, role in business analytics process.

business analvtics in different

Unit T11: Business analytics in action: applicability and importance of
analytics. supply

areas: financial analytics, human resource analytics, marketing analytics. health care
chain analytics, sport analytics and analytics for Government and non-profit organizations.

Unit TV: Developing analytics: statistician. data scientist and data engimeer and their key features, skills

required for analytics., big data and its analyst, important analytics soltware. major companies providing
analytical solutions, job opportunities in business analytics.

Suggested Readings:

1. Camm, J. D., Cochran. J. J.. Fry. M. J.. Ohlmann. J. W Anderson. D. R Sweeney. DL L. &
Williams. T. A. (2022). Busimess Analytics (4th ed.). Cengage Learning.

2. Evans, J. R. (2023). Business Analvtics. Methods, Models, and Decision (3rd ed.y. Pearson.

3. Albright, S. C.. & Winston, W. L. (2023). Business 4nalitics Datar Analysis and Deciston Makiig
(7th ed.). Cengage Learning.

4 Sharda. R.. Delen, D.. & Turban. E. (2023). Busiess Intelligence. Analytics. Data Science, and

Al A Managerial Perspective (Sthed.). Pearson.
-~
§ )
o

L,



SEMESTER§

Name of Subject: Direct Taxation Maximum Theory Marks: 100 (70+30)
(TE4TI4+PE+PI= 70+43040+0)

Course 1D: 240/COMG/CCS501 Time Allowed: 3 hours

Credits: 04 (L-T-P=4-0-0) Course type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section “A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks each. which shall bhe
compulsory. The answer to cach question should not exceed 100 words normally. Section *B” shall
comprise 8 questions (2 questions from each unit). All the questions need (o be mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question. The students will
be required to attempt four questions by selecting one question from cach unit. All questions will carry
equal marks.

Course Outcomes: A fier completion of the course. learners will be able to:

CO1: Understand the basic concepts. principles, and provisions of the [ncome-lax Act. including
residential status and computation of taxable income.

CO2: Apply the provisions relating to the computation of income under various heads and determine the
total income and tax liability of individuals.

CO3: Analyse the provisions relating to deductions, set-off and carry forward ol losses. and assessment
procedures under the Income-tax Act.

CO4: Evaluate the procedures relating to tax administration. return filing, tax deduction at source. advance
tax, and recent developments in direct taxation

Course Content:

Unit I: Introduction to Direct Taxation

Concept and objectives of direct taxes: constitutional framework of direct taxation: basic concepts and
definitions under the Income-tax Act, 1961; assessee, assessment year. previous year. person. income.
agricultural income; residential status and incidence of tax; excmpt incomes: overview of the Income-
tax Act and tax administration in India.

Unit 11: Computation of Income under Different Heads

Computation of income under the heads: Income from Salary: Income from House Property: Profits and
Gains of Business or Profession: Capital Gains: Income from Other Sources: clubbing ol'income and set-
off and carry forward of losses

Unit T11: Total Income and Tax Liability

Deductions under Chapter VI-A: computation of Gross Total Tncome and Total Income: rebate and
surcharge; computation of tax liability of individuals; Tax Deducted at Source (TDS): Advance Tax,
Self-Assessment Tax; tax payment procedures; introduction to Alternate Minimum Tax (AMT).

Unit 1V: Assessment and Tax Administration

Income-tax return (ITR); filing of returns; assessment procedures: reassessment: refund ol tax: interest,
penalties and prosecution; appeals and revision: faceless assessment; e-liling of returns: ax Information
Network (TIN): PAN, TAN and Aadhaar linkage; recent amendments and digital initiatives in direct
taxation.

Suggested Readings:

1. Singhania, V. K.. & Singhania, M. (2025). Students' Guide to Income Tax. Taxmann Publications.

J Mabulws=l
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2. Ahuja, G. K., & Gupta. R. (2025). Systemattc dpproach to Income Tax. Bharat Law House.

2 Mehrotra. H. C:; & Goval. S. P. (2025). Direct Taxes: Lane and Practice. Sahilya Bhawan
Publications. .

4. Lal, B. B. (2024). Direct Taxes. Pearson India.

5. Income Tax Department. (Latest Edition). fncome-tax Act. 1961 and  Income-tax Rurles
Government of India. |

[ Name of Subject: F:SG and Sustainable | Maximum Theory Marks: 100 (70+30) T
Reporting (TEFTHPEAPI= 70+30+0+0)
Course 1D: 240/COMG/CCS02 Time Allowed: 3 hours
Credits: 04 (L-T-P=4-0-0) Course type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section A" shall
comprise 7 short answer type questions from the syllabus carrying 2 marks each. which shall be
Compu'lsor)u The answer to each question should not exceed 100 words normally. Section *B° shall
comprise 8 questions (2 questions from each unit). All the questions need Lo be mapped with Course
Outcon‘fes (COs) and need to be specified in the question paper against cach question, The students will
be required to attempt four questions by selecting one question from cach unit. All questions will carry
equal marks. O '

Course Outcomes: After completion of the course, learners will be able to:

CO|: Understand the concepts. principles, and significance of Environmental. Social, and Govern
(ESG) practices and sustainability in business.

CO2: Apply ESG frameworks, standards. and reporting guidelines to assess sustainability performance

ance

and corporate disclosures.

CO3: Analyse environmental. social. and governance risks. opportunitics, and their impact on

organisational performance and stakeholder value.
CO4: Evaluate sustainability reporting practices. ESG performance. and emerging glo
responsible business decision-making.

bal trends for

Course Content:

Unit I: Introduction to ESG and Sustainability
Concept, evolution and importance of sustainability; Sustainable Development Goals (SDGs):
Environmental, Social and Governance (ESG) framework; principles aof sustainable  business:
stakeholder theory; corporate sustainability: ESG drivers and benefits: role of businesses in sustainable
development; national and olobal sustainability initiatives.

Unit [1: Environmental and Social Dimensions of ESG

Environmental sustainability: climate change, carbon footprint, renewable energy.
waste management, circular economy, biodiversity conservation.

Social sustainability: human rights, labour practices, diversity and inclusion. employee well-being,
bccupational health and safety. community development, customer responsibility and social impacl

resource efficiency,

ssessment.

s e
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[ Unit 111: Governance and ESG Reporting Frameworks

Corporate governance and husiness ethics: board composition
transparency and accountability: anti-corruption practices: ESG reporting frameworks and standards.
Global Reporting Initiative (GRI). Sustainability Accounting Srandards Board (SASB). Task Force on
Climate-related Financial Disclosures (TCFD). International Sustainability Standards Board (ISSB).
Business Responsibility and Sustainability Reporting (BRSR): integrated  reporting: materiality

and responsibilities: risk management:

assessment.
mil JV: Sustainable Reporting. ESG Performance and Future Trends
1 and interpretation of sustainability reports: FSG perfor
and sustainable finance: 1-SGassurance and audit:

Preparatiof mance measturement and ratings.
ESG investing and responsible finance: green finance
role of technology in sustainability reporting: challenges in ESG reporting: emerging trends in FSG.
climate disclosures. carbon neutrality. net-zero strategies. and future developments in sustainable

reporting.

Suggested Readings:

Eccles. R. G., & Krzus, M. P. (2023). The Integrated Reporting Movement. Wiley

1.

2. Global Reporting Initiative (GR1). (2023). GRI Universal Standards. Global Reporting Initiative.

3 Bansal. P.. & Hoffman. A. 1. (2024). The Oxford Handbook o Business and the Nuatural
Environment. Oxford University Press.

4 CFA Institute. (2022). Certificate in ESG Investing - Official ( wrricudum. CFA Institute.

5. Institute of Chartered Accountants of India (ICAD. (2024). Busiess Responsibility andl

Sustainability Reporting (BRSR): A Practical Gude 1CAL

Nare of Subject: Global Sccurities Analysis | Maximum Theory Marks: 100 (70+30)

& Portfolio Management (TE+TIPEP1= 70+30+0+0)

Course 1D: 240/COMG/CCS03 Time Allowed: 3 hours ___#
Credits: 04 (L-T-P=4-0-0) Course type: Core Course 1

tter: The question paper shall be divided into two sections Section *A” shall
bus carrying 2 marks cach. which shall be
)0 words normally. Section *B’ shall
ons need to be mapped with Course
The students will
estions will carn

Instructions for Paper Se
comprise 7 short answer type questions from the sylla
compulsory. The answer to each question should not exceed I
comprise 8 questions (2 questions from each unit). All the questi
Outcomes (COs) and need to be specified in the question paper against cach question.
be required to attempt four questions by selecting one question from each unit. All qu

equal marks.

Course Qutcomes: After completion of the course. learners will be able to

CO1: Understand the concepts of global investment, international securities markets

analysis techniques.

EOZ: Apply risk and return concepts to evaluate global investment opportunities
03: Analyze the valuation of global financial securities using appropriate bond

models.

CO4: E A fial ;

CO4: Evaluatg ?;lobal portfolio management strategics and modern

investment decision-making. :

Course Content: VS % B
§ :
v V\ﬂ}f\

“and investment

and diversitied portfolios.

and cquity valuation

portlolio theores for cllective
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(Unit I: Introduction to Global Investment and Security Markets: Meaning and scope of global
investment, Domestic vs. International Investment, Global Investment Avenues. Types of Investors:
Investor Vs. Speculator, Investment Process. Global Financial Instruments. International Capital
Markets. Major Global Stock Exchanges. Securities Market Trading and Settlement Process.
Fundamental Analysis using EIC (Economy-Industry -Company) Model. Technical Analysis. Efficient
Market Hypothesis (EMH) e |
Unit 11: Risk and Return in Global Investments: Concept of Risk and Return. Sources of Investment
Risk, Systematic and Unsystematic Risk, Diversifiable and Non-diversiliable Risk. Country Risk and
Political Risk. Currency (Fxchange Rate) Risk. Inflation and Interest Rate Risk. Calculation of Return
and Risk of Individual Securities. Portfolio Return and Portfolio Risk. Benefits of International
Diversification
Unit 111: Valuation of Global Securities: Bond Markets and International Bonds. Bond Valuation, Yield
to Maturity (YTM), Yield to Call (YTC). Bond Duration. Bond Management Strategies. Preference
Shares and Equity Shares, Equity Valuation Models, Dividend Discount Model (DDM). Price-Earnings
(P/E) Valuation Model, Introduction to ADRs, GDRs and Foreign Equity Investments
Unit 1V: Global Portfolio Management: Markowitz Portfolio Theory. Diversification in International
Portfolios, Portfolio Return and Portfolio Risk, Efficient Frontier. Sharpe's Single Index Model. Capital
Asset Pricing Model (CAPM). Capital Market Line (CML). Security Market Line (SML), CML. vs.
SML. Sharpe's Optimal Portfolio. International Portfolio Diversification Strategies. Emerging Trends
in Global Portfolio Management (ESG Investing, Sustainable Investing. Fin Fech and Robo-Advisory) |

Suggested Readings:
1. Bh?!la. V.-K. (2018) Invesiment Management: Security Analvsis and Portfolio Vanagement. 19th
Edition. Vikas Publications.
2. Fisher, D. E.. & Jordan. R. J. (2018) Security Analysis & Portjolio Management. 7th Edition

Pearson.
. ) s . - 5 s g i
Madura. J. (2021) International Financial Management. 14 Edition. Cenpage Learning. 2021.

BoFiie. Z..Kane, A., & Marcus. A. (2024) 1. Investments. 13th Edition. McGraw-1il Education.
5. Reilly, F. K., & Brown. K. C.(2023) Investment Analvsis and-Poritolio Management. 1 2th Edition.

Cengage Learning.
S

6. Fabozzi, F. 1. (2021) The Handbook of Portfolio Management. Wiley.
W A
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SEMESTER 6

mmc of Subject: GST and International | Maximum Theory Marks: 100 (70+30)

Taxation (TEATIHPE+PI= 70+30+0+0)

Course 1D: 240/COMG/CC601 Time Allowed: 3 hours =
Credits: 04 (L-T-P=4-0-0) Course type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections, Section *A™ shall

o

comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer to each question should not exceed 100 words normally. Section *B” shall
comprise 8 questions (2 questions from cach unit). All the questions need to be mapped with Coursc
Outcomes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt four questions by selecting one question from cach unit. All questions will carry

equal marks.

Course Outcomes: After completion ot the course. learners will be able to:

CO1. Understand the concepts. structure. and legal framework of the Goods and Scrvices Tax (GS T
including its constitutional provisions and the mechanism of levy and collection of fax.

CO2. Apply GST provisions relating to registration, input tax credit. tax liability. returns. assessment. and
other compliance requirements for business transactions.

CO3. Analyse the fundamental principles ol international taxation. including tax restdency. souree and
residence-based taxation. and the taxation of cross-border transactions

CO4. Evaluate the provisions of Double Taxation Avoidance Agreements (DTAAs). Permanent
Establishment (PE). taxtreaties. transfer pricing. and contemporary developments ininternational
taxation.

Course Content:
Unit I: Fundamentals of GST

Constitutional framework of indirect taxes before GST: taxation powers of Umon and State
Governments; concept and evolution of VAT; rationale and objectives of GS Tz structure of GS TCGST.
SGST. UTGST and 1GST): GST Council: GST Network (GSTN): State Compensation Mechanism:
registration under GST: taxable event—supply of goods and services: place of supply: time of supply:
valuation under GST: exemptions: composition scheme: classification ol voods and services: composite
and mixed supplies.

Unit I1: Input Tax Credit and GST Procedures

Input Tax Credit (ITC): eligible and ineligible credits; apportionment and blocked credits: I'TC on capital
goods; recovery of excess credit: input service distribution: reverse charge mechanism: job work:
payment of taxes: refunds: doctrine of unjust enrichment: Tax Deducted at Source (1DS) and Tax
Collected at Source (TCS): tax invoice; credit and debit notes; returns: audit: assessment  sell-
assessment, summary assessment and scrutiny assessment.
Unit 111: Fundamentals of International Taxation
Introduction to International Taxation: objectives and scope: basic principles of international tax laws:
tax systems and classification of taxes; source-bascd and residence-based taxation: tax residency
concepts; taxation of individuals. businesses. trusts and charitable organizations: taxation of non-
residents: overview of international tax administration.

- Ve
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Unit 1V: Double Taxation and International Tax Framew ork

Double Taxation and Double Taxation Avoidance Agreements (DTAAS): residence test rules
Permanent Establishment (PE): source and situs-based taxation: tax credit mechanism: Mutual

Agreement Procedure (MAP); OECD and UN Model Tax Conventions: Indian tax treaty framework:
introduction to transfer pricing and current developments in international taxation

Suggcsted Readings:
I. Ahuja, G. K., & Gupta. R. (2024). Systematic Approach 1o Goads and Services Tay. Bharat Law

House Pvt. Ltd., New Delhi.

Datey. V. S. (2024). GST Ready Reckoner. Taxmann Publications Pyt i New Delhi

3. Singhania, V. K., & Singhania. M. (2025). Students’ Guide to fncome Tay mcliding GST.
Taxmann Publications PvL. Ltd.. New Delhi.

4. OECD. (2021). Model Tux Convention on Income and on Capial OFCD Publishing. Paris.

5. Rohatgi. R. (2023). Basic International Taxation (3rd ed.). Wolters Kluwer. The Netherlands

to

Name of Subject: Audit Analytics & | Maximum Theory Marks: 100 (70+30) ]
Corporate Governance (TEATIHPEAPI= 70-+30+040) ‘I

A =5
Course ID: 240/COMG/CC602 Time Allowed: 3 hours |
Credits: 04 (L-T-P=4-0-0) Coursc (ype: Core Course ]

Instructions for Paper Setter: The question paper shall be divided into (wo sections. Section *A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer to each question should not exceed 100 words normally Seetion "B” shall
comprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
Outcomes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt four questions by selecting one question from cach unit. All questions will carry

equal marks.

Course Outcomes: After completion of the course, learners will be able to.

CO1: Understand the principles of auditing. audit procedures, statutory provisions. and the role of audit
analytics in the audit process.

C02: Apply auditing standards. technology-enabled audit techniques. and data analytics tools in
conducting audits and detecting fraud.

CO3: Analyze corporate governance frameworks, business ethics. CSR.ESG. and sustainability reporting
practices. '

CO4: Evaluate corporate governance failures and assess the role ol emerging teehnologies m enhancing
audit quality and corporate governance.

Course Content:

Unit I: Fundamentals of Auditing and Audit Analytics

Auditing: Concept, objectives. scope. tvpes and principles of auditing: audit planning and audit
programme; internal control, internal check and internal audit: audit procedures  vouching and
verification of assets and liabilities: appointment, rights. duties. rotation and labilities of company
auditors under the Companies Act, 2013: auditor's report and audit opinion. Introduction to-audit
analytics: concept. objectives. audit evidence, risk assessment. and use of data analytics in auditing.

Unit 11: Technology-Enabled Auditing
Special audits: Cost audit, tax audit. management auditand forensic audit: Standards on Auditing (SAs):

Computer-Assisted _Audit Techniques (CAATs): auditing in ERP and_cloud-based accounting |




““”_’0“"‘ “‘.‘; use of /\_'llﬁkh\’ Intelligence (AT). data analytics. continuous auditing and continuous
monitoring; fraud detection. cybersecurity risks and I'T controls in auditing

Unit 1: Corporate Governance. Ethics and Sustainability

Corporate governance: Concept. principles and regulatory framework under the Companies Act. 2013
and SI_-:BI (LOI)R.) Regulations. 2015 (as amended): Board of Directors. Independent Directors l&‘nrli.l
gor:?m:::sznat”]d ';'SR. Management Committee: business ethics. Corporate Social Responsihility ;( SR).
(;;;‘Sr(];)_- mlezl:alec:jc:al a|‘1.d (,}r).ver‘n.ancel (ES(?): Business Responsibility and Sustainability Reporfing

: O eporting, sustainability assurance, and stakeholder governance.

Um.t [V: Corporate Governance Failures and Emerging Trends

T(\i/lrzglcj)r (cglr]]?g:)llcl:$;vernance l'ailurcsiLuckin COITCEL(CII‘IINI). Wirccard AG (Germany ), Evergrande

GOVCL:MHCC (".OHH.OVC;:ZBI(()T;ZZi;wcyg‘“:;:cgm‘\gﬁ (QSA). Silicon Valley H:u‘ml\ (USA). Adani-Hindenburg

sovemanes filoncs w]ii‘stlc_bl(;w.er ol ng‘s (J.(.)\'CI'IH'\HCL' [sstes (India). Lessons from corporate
B etifialtl Intolloomce, (AR, Hlackthain do fraud risk management and reaufatory oversieht ol

¢ gence ( ‘). D ud\d'mm. data analytics and digital governance m strengthening
orporate governance; emerging trends in auditing and assurance. ) \

Suggested Readings:
1. TInstitute of Chartered Accountants of India (TCATY tuditing e Assurance Staidarde (Lates!

Edition).

2. Arens, A. A.. Elder, R. J.. & Hogan. C. E. (2023). Auditing and Assurence SCrvices tr Iniegrated
Approach (18th ed.). Pearson. ' (

3. Institute of Chartered Accountants of India (ICAT). Code of Fihics (1atest Idition).

f" Ministry of Corporate Affairs. Government of India. Companies .Ict 2013 (Latest Updated Edition).

3. AICPA & CIMA. (2023). Audit Data Analytics Guide. Assoctation of International Certified

Professional Accountants.

Maximum Theory Varks: 100 (7l)+m)

Name of Subject: Fintech and Digital

Payments (TE+TIHPE+PI= 70+30+0+0)

Course ID: 240/COMG/CC603 Time Allowed: 3 hours ]
Credits: 04 (L-T-P=4-0-0) Course type: Core Conrse - “%_“

Instructions for Paper Setter: The question paper shall be divided into twa sections. Seetion *A” shall
Y marks each, which shall be

comprise 7 short answer type questions from the syllabus carrying
compulsory. The answer to cach question should not exceed 100 words normally. Section "B shall

comprise 8 questions (2 questions from each unit). All the questions need o he mapped with Course
Outcomes (COs) and need to be specified in the question pape! against each question. The students will
be required to attempt four questions by selecting one question from cach unit, Al questions will car

equal marks.
After completion of the course, learners w ill be able 1o

osystem, and applications of FinTech and dig
d emerging FinTech technologics in financial ransactions and

and innovative linancial technologies n (
‘\ -

Course OQutcomes:

CO1: Understand the concepts. €c ital financial services
CO2: Apply digital payment systems an
business operations.

CO3: Analyze the role of Al

transforming financial services. _
e

blockchain. digital banking.



CO4: Evaluate the regulatory framework. cybersceurity risks. and Tuture trends i the Finlech ccosystem.

Course Content:

Unit I; Introduction to FinTech o ]
Concept, ev-olulion, scope and significance of FinTech; FinTech ccosystem and business models: digital
transformation in financial services: applications of FinTech in banking. isurance (InsurTech). lending
(LellldTech), investment (WealthTech). crowdfunding. and personal finance: role of FinTech in financial
inclusion.

Unit 11: Digital Payments and Banking Technologies

Digital payment ecosystem in India: NPCI and digital payment infrastructure: P IMPS. NEFT.
RTGS. AePS, RuPay, debit and credit cards. mobile wallets. QR code and contactless payments: Central
Bank Digital Currencv (CBDC-Digital Rupee): cross-border digital payments and digital banking.

Unit 111: Emerging Technologies in FinTech

Artificial Intelligence (A1). Machine Learning, Big Data Analytics. Blockchain and Distributed Ledger
Technology (DLT); smart contracts: cryptocurrency and Virtual Digital Assets (VDAs). Open Banking.
APls. Embedded Finance. Robo-advisory. Buy Now Pay Later (RN'PI ). and digital lending platforms.

Unit 1V: FinTech Regulation, Risk and Future Trends

Regulatory framework for FinTech in Tndia: role of RBI, SEBI. IRDAI, PFRDA and NPCL KY (. AML..
cybersecurity. data privacy and consumer protection; digital fraud prevention and gricvance redressal:
ethical issues in FinTech; future trends including Green FinTech, Al-driven financial sen ices. RegTech.
SupTech. Web3. and sustainable digital finance. ]

Suggested Readings:

I. Chishti, S., & Barberis, J. (Eds.). (2022). The FINTECH Book (Updated Edition). Wiley.

7. Nicoletti, B. (2021). Banking 5.0: How FinTech Will Change Traditional Banks in the New
Normal Post Pandemic. Palgrave Macmillan.

3. Das. S. R. (2024). The Future of FinTech. Financial Times Publishing Pearson

4. Gomber, P., Kauffman, R. J.. Parker. C.. & Weber, B. W. (2024) Financ ial Technology and
the Future of Banking. Springer.

5. Reserve Bank of India (RBI). Annual Report. Report on Trend and Progress of Bankimg in
India. and Payments Vision 2023 (Latest Editions).

6. National Payments Corporation of India (NPCI. UP
(Latest Updates).

7. Organisation for Economic Co-operation and Development
Financial Services, Finlech and Financial Inclusion (Latest Reports)
(Eds.). (2022). The FINTECH Book (Updated Edition). Wiley. g

A
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I RuPay and Digital Payiments Gundelines

(OECD). (2023-2025). Digital
Chishti. S.. & Barberis. .



SEMESTER 7

Name of Subject: International Financial Maximum Theory ﬁ:i.-|<~: 100 (:7_043())

Management (TEATI+PE+PI= 70-+30+0+0)

Course ID: 240/COMG/CCT701H Time Allowed: 3 hours _ o

Credits:04 (L-T-P=4-0-0) Course type: Core Course |
e o

Instru.ctions for Paper Setter: The question paper shall be divided into two sections. Seetion *A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cncf‘w which ‘I ; l\lhl‘

compu.lsory. The answer to cach guestion should no{ exceed I()(') words normally :\'ccm:n ‘?;'dx-l jI\!
comprise 8 questions (2 questions from cach unit). All the questions need Lo be n-mppc(l with (‘(m]'(" -
Outcomes (COs) and need to be specified in the question paper against cach question. The students \\I :;I

be required to attempt four questions by selecting one question from cach unit All questions will carr
equal marks. :

Course Outcomes: After completion of the course, learners will be able to:
COl: Underst‘and‘ the concepts of international financial management and global financial environment
CO2: Apply foreign e.\“change and exchange rate concepts in international business.
CO3: Analyze international financing and investment decisions.
CO4: Evaluate multinational financial management practices and global financial risks.

——m

Course Content:
Unit I: Introduction: International Financial Management: Mcaning. Nature. Scope and Objectives:

Domestic Finance versus International Finance: International Financial Fnvironment: International
Monetary System: Balance of Payments: International Financial Institutions—International Monctary
Fund (IMF), World Bank Group, Bank for International Settlements (BIS): International Finzmcig;l
Markets: Role of Multinational Corporations (MNCs) in [nternational Business.

arket: Structure, Functions and Participants: Spot and Forward Fixchange
Markets: Exchange Rate Determination: Exchange Rate Systems— Fixed. I'lexible and Managed Float:
Currency Quotations; Cross Fxchange Rates: Purchasing Power Parity (PPP): Interest Rate mi-m (IRP):
Exchange Rate Forecasting; Foreign Exchange Exposure Transaction. Iranslation and Economic
Exposure; Hedging through Forward Contracts. Futures. Options and Swaps.

Unit 11: Foreign Exchange M

Unit 111: International Sources of Finance: Euro Currency Market: Furo Bond Market: American
Depository Receipts (ADRs): Global Depository Receipts (GDRs): External Commercial Borrowings
(ECBs): Foreign Direct Investment (FD1): International Portfolio Tnvestiment: Cost of International

al Management; [nternational Cash Management: Transfer Pricing:

Unit IV: International Working Capit
Political Risk Management: Financial Risk

Capital; International Capital Budgeting.

International Taxation: Country Risk Analysis;
Management; Corporate Governance in Multinati

Suggested Readings:

MeGraw Hill I.ducation

1. Apte, P.G.(2024). International Financial Management (9th ed.)
[ Management (10th

2. Eun.C.S. Resnick. B. G.. & Sabherwal. S. (2024). International Fmancia

ed.). McGraw Hill Education. | |
Madura. J. (2024). International Financial Management { Ldth ed.). Cengage Learning.
| Fmancial Management { IIthed.). Wiley.

4. Shapiro, A. C.. & Hanouna. P. (2023). Multinationd
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5. Sharan, V. (2022). International Financial Management (4th ed.). PHI Tearning

Name of Subject: Global Marketing Strategy | Maximum Theory Marks: 100 (70+30)
(TE+TI+PE+PI= 70430+0+0)

Course ID: 240/COMG/CC702H Time Allowed: 3 hours

Credits: 04 (L-T-P=4-0-0) Course type: Core Course

Instrug(ions for Paper Setter: The question paper shall be divided into two sections. Section *A” shall
comprise 7 short answer -type questions from the syllabus carrying 2 marks cach. which shall be
con’npu.lsory. The answer to each question should not exceed 100 words normally. Section “B° shall
comprise 8 questions (2 questions from each unit). All the questions need to e mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question. The students will
be required to attempt four questions by selecting one question from each unit. Al questions will carry
equal marks. )

Course Outcomes: After completion of the course. learners will be able 10
CO1: Understand the concepts and environment of global marketing.

CO2: Apply market entry and segmentation strategies in intetrational markets.
CO3: Analyze global marketing mix decisions for international business.

CO4: Evaluate contemporary issues and strategic challenges in global marketing.

VS

Course Content:
Unit 1: Global Marketing: Meaning. Nature. Scope and  Importance: Domestic Marketing
International Marketing vs. Global Marketing; Globalization and Infernationalization: Stages of
International Business; Global Marketing Environment — Economic. Political. I eval. Socio-cultural and
Technological Environment; WTO and Regional Trading Blocs; International Trade Environment.

—
Marke!

Unit 11 International Marketing Research: Global Consumer Behaviour: International
Segmentation. Targeting and Positioning (STP): Screening and Selection ol Foreign Markets: Market
Entry Strategics. B B

Unit 111: Global Product Strategy: Product Standardization vs. Adaptation: International Product Life
Cycle: Branding, Packaging and [abelling: International Pricing Strategies. Global Distribution
Channels; International Logistics and Supply Chain Management.

o

Unit 1V: Inlegraled Global Marketing Communication: International Advertising: Personal Selling:
Sales P.romonon; Public Relations; Ethical Issues in Global Marketing: Sustainable Marketing: Green
Marketing: Challenges and Fmerging Trends in Global Marketing.

sl

Suggested Readings:

I. Keegan, W.J., & Green. M. C. (2023). Global Marketing (10th ed.). Pearson.

2. Cateora. P.R.. Gilly. M. C.. & Graham. ). L. (2024). International Werkenmg (18th ed.). MeGraw
Hill.

Kotabe, M.. & Helsen. K. (2024). Glohal Marketing Management (D ed.. Wiley.

4. Czinkota. M. R.. & Ronkainen. 1. A. (2022). International Marketg (11thed ). Cengage Learning.
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5. Onkvisit, S.. & Shaw. I J. (2022). Iternational Marketmg tnalyses and Strategy (61h - ed.)

Routledge.
Name of Subject: Global Strategic Maximum Theory Marks: 100 (70+30) 1
Management (TE+THPEAPI= T0+30+0+0) ‘,
Course 1D: 240/COMG/CC703H Time Allowed: 3 hours g—i
Credits: 04 (L-T-P=4-0-0) Course type: Core Course __ﬁ__W

Instructions for Paper Setter: The question paper shall be divided into two scctions. Section *A’ shall
comprise 7 short answer type questions from the syllabus carrying 2 marks each. which shall bhe
compulsory. The answer to each question should not exceed 100 words normally. Section B shall
comprise 8 questions (2 questions from each unit). All the questions need (o be mapped with Course
Outcomes (COs) and-need to be specified in the question paper against each question. ! he students will
be required to attempt four questions by selecting one question lrom cach unit. All questions will carry
equal marks.

Course Outcomes: After completion of the course, learners will he able to:

COl: Understand the concepts. frameworks. and strategic processes for achieving compelitive advantage
in global business environments.

CO2: Apply strategic analysis tools to evaluate internal capabilitics and external business environmen
for strategic decision-making.

CO3: Analyze corporate, international. and digital business strategies to address ulobal business challen
and opportunixies.

CO4: Evaluate strategic performance, sustainability initiatives. FFSGopractices.
mechanisms to enhance long-term organizational competitiveness

s
aces

and  governance

Course Content: o
Unit 1: Strategic Management: Concepl. scope and strategic management process. strategie intent.
vision. mission and objectives: strategic decision-making: levels of strategy. strategic leadership:
strategy in the digital and global business environment.

IS |

Unit 11: Strategic Analysis and Compelitive Positioning: External and internal environment analysis:
PESTLE. Porter's Five Forces and SWOT analysis: Resource-Based View (RBV): Value Chain
Analysis: competitive advantage: globalization, geopolitical risks and international business stralegics.

Unit 111: Strategy Formulation and Fxecution: Corporate. business and functional strafegies: growth.
diversification and internationalization strategies: strategic alliances. mergers and acquisitions: digital
transformation strategy; innovation. entrepreneurship and organizational change.

Unit 1V: Strategy Evaluation and [uture-Ready Organizations: Strategy ey aluation and control:
Ba!anced Scorecard and Key Performance Indicators (K Pls): corporate uo\\'i‘rnzmcc and FSGL business
resilience and risk management: Al and data-driven strategic dccisiun-n;\kinp: suistainahle competitive
advantage and future trends in global strategic nmnagemsl‘wl

Suggested Readings:
I. Kazmi, A. (2023). Busincss Policy and Strategic Management (ih ed.). McGraw Il Education.
2, Whgelcn, T. L., Hunger, J. D., Holfman, A. N., & Bamford, C. .. (2023). Strarcgie Management and
Business Policy. Globalization, Innovation and Sustainabiliny (16th ¢d.). Pearson
3. David, F. R., David, F. R.. & David, M. .. (2023). Straregic Management: A Competiine Advantage

R el



Approach, Concepts and Cases (17th ed.). Pearson.

4. Thompson. A. A.. Gamble. J. E.. Peteral, M. A., & Strickland. A1 (2024). Crafring and Excculing
Strategy (24th ed.). McGraw Hill Education.

5. Hitl. M. AL Ireland. R. D.. & Hoskisson. R. E. (2023). Strategic Management Compefiiveness arid
Globalization (14th ed.). Cengage |carning.

Name of Subject: International Trade and Maximum Theory Marks: 100 (70+30)

WTO (TE+TI+PE+PI= 70+30+0+0)

Course 1D: 240/COMG/CC704H Time Allowed: 3 hours - o
Credits: 04 (L-T-P=4-0-0) Course type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section “A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks each. which shall be
compulsory. The answer to each question should not exceed 100 words normally. Section "B shall
comprise 8 questions (2 questions from each unit). All the questions need to he mapped with Course
Outcomes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt four questions by selecting one question from cach unit. Al questions will carry
equal marks.

Course Outcomes: After completion of the course. learners will be able to:

CO1: Understand the concepts and theories of international trade.

CO2: Apply international trade policies and WTO principles.

CO3: Analyze international trade agreements and India's foreign trade

CO4: Evaluate contemporary issues in international trade and the WTO.

Course Content:

Unit | International Trade: Meaning. Nature. Scope and Importance: Internal Trade vs. International
Trade: Classical and Modern Theories of International Trade - Absolute Advantage. Comparative
Advantage, Heckscher—Ohlin Theory, Product Life Cycle Theory: Gains from Trade. Government
Intervention in International Trade: Instruments of Trade Policy —TarifT and Non-Tarifl Barriers.

Unit 11: Evolution of International Trading System—GATT to WTO. Objectives. Principles and
Functions of WTO; Organizational Structure; Dispute Settlement Mechanism: WO Agreements—
Agreement on Agriculture (AoA). GATS, TRIPS. TRIMS. SPS and TBT Agreements. - B
Unit 111: Regionalism and Multilateralism; Regional Economic Groupings: I'rec Trade Agreements
(FTAs): Customs Union: Common Market: Trade Creation and Irade Diversion: Anti-Dumping
Measures; Countervailing Duties; Export Subsidies; Foreign Direct Investment (FDD: Multinaticnal
Corporations (MNCs); India's FDI Policy.

Unit IV: India's Foreign Trade: Foreign Trade Policy: Direction and Composition of India's Exports and
Imports; Balance of Payments (Overview): Export Promotion Measures: Challenges to India’s Foreign
Trade: Emerging Issues in International Trade and WTO.

Suggested Readings:

Krugman, P. R., Obstfeld, M.. & Melitz. M. J. (2023). International Fconomics: Theory and Policy
(12th ed.). Pearson.

2. Carbaugh, R. J. (2023). International Economics (18th ed.). Cengage | earning.

3. Cherunilam, F. (2023). International Business. Text and Cases (7th edo). PHE Leaming



4. Verma. M. L.(2022). International Trade. Commonwealth Publishers
5. Jain. S. Khushpat. & Jain, V. Apexa. (2022). Lxport Import Procedure: and Documentation.

Himalaya Publishing House.



SEMESTER 8 (4 year UG Honours)

Maximum Theory Marks: 100 (7043())
(TE+TIHPEAPI=70+30+040)
Time Allowed: 3 Hours

Name of Suchc_l'*(“;'f)mtc/ Tax I’lrmming &
International Tax Strategies
Course ID: 240/COMG/C(8()III

1

Credits: 04 (L-T-P=4-0-0) Course Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section “A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall
compulsor) The answer to each question should not exceed 100 words normally. Section "B’ slmll
comprise 8 questions (2 questions from each unit). All the questions need (o be mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question. The students will
be required to altempt four questions by selecting one question from each unit. All questions will carry
equal marks.

Course Qutcomes: After completion of the course. learners will be able to;

COIl: Understand the concepts of corporate tax planning, corporate taxation. and assessment procedures
under the Income-tax Act, 2025.

C02: Apply tax planning strategics for business formation, corporate transactions. and tax-elficient
business decisions.

CO3: Analyze international taxation, transfer pricing, Double Taxation Avoidance Agreements (DTAAS).
and cross-border tax issues.

CO4: Evaluate tax planning strategies for corporate restructuring. business reorganization. and global tax

compliance.

Course Content:

Unit I: Concepts of tax plannmb tax management, tax avoidance and tax evasion: 1\ pes “and residential
status of companies under the Income-tax Act. 2025: computation of corporate tax liability: corporate
tax rates; Minimum Alternate Tax (MAT); set-off and carry forward ol fosses: (Iulualmnx and incentives
available to corporate assessees under the Income-tax Act. 2025. -

Unit 1l; Tax planning for setting up a new business; tax nnpllmllom ol different forms of business
organisations; tax incentives for start-ups and eligible businesses; tax planning relating to capital gains.
insurance compensation. liquidation of companies, transfer of business assets. and  business
reorganizations under the Income-tax Act, 2025. -

Unit 111: Taxation of non-residents and Ioml_n mmpdnm lax menmv for Non-Resident Indians
(NRIs); Double Taxation Avoidance Agreements (DTAAs): foreign tax credit: orcn \]O(Ik ld\
Convention: Base Erosion and Profit Shifting (BEPS): Pillar One and Pillar Two [ramework: taxalion o
cross-border transactions under the Income-tax Act, 2025,

Unit TV: Transfer pricing: Arm's Iength Principle. transfer prlcmp methods. dmmmnmnon and
compliance; Advance Pricing Agreements (APAs) and Sale Harbour Rules: tax planning for
amalgamation, demerger. slump sale. business succession. conversion of partnership firms an(l sole
|_proprietorships into companies or LLPs, and corporate restructuring under the Income-tax Act, 20

Suggested Readings:

I. Singhania, V. K., & Singhania, M. (2026). Direct Tax Law and Practice. Taxmann Publications.
2. Ahuja,'G. K., & Gupta, R. (2026). Corporate Tux Planning and Management. Bharat Law Tlouse.

e e
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Government of India. (20206). The Income-tax Aer. 2025 (as amended by the Frownee Act, 2026)

Ministry of Finance.

4. OECD. (2024). OECD Transfer Pricing Guidetines  for Mdtinational - Enterprises and - Tax
Administrations. OECD Publishing.

5. Income Tax Department, Government of India. (20206). /nconie-lux Rules (Latest Letition) with CBDT

Circulars and Notifications. Government of India.

(98]
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| Name of Subject: Mergers, Acquisitions & ‘»Maximum Theory Marks: 100 (70+30)

L (TE+TIHPEAPI=T0+301040)

Corporate Restructuring

Course ID: 240/COMG/CC802H_ | Time Allowed: 3 Hours

Credits: 04 (L-T-P=4-0-0) ,ﬁg:hngj_\iw:i(fprc Course .

Instructions for Paper Setter: The question paper shall be divided into two sections. Section *A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach, which shall be
compulsory. The answer to each question should not exceed 100words normally. Scction "B shall
comprise 8 questions (2 questions from cach unit). All the questions need 1o be mapped with Course
Outcomes (COs) and need to be specified in the question paper against each question. The students will
be required to attempt four questions by selecting one question from cach unit. All gquestions will carry
equal marks.

Course Outcomes: On successful completion of the course the learner will be able to:

COI: Understand the concepts of corporate restructuring. mergers and acquisitions. and their significance
in business growth and organizational development.

CO2: Apply corporate restructuring strategies and valuation techniques inanalyzing mergers.
acquisitions, and other business restructuring decisions.

CO3: Analyze the processes. methods. and financial aspects of corporate restructuring and mergers and
acquisitions for value creation.

CO4: Evaluate the legal. regulatory. taxation. and governance [ramework governing  corporate
restructuring and mergers and acquisitions.

Course Content:

Unit I: Corporate Restructuring — An Overview: Concept and importance of corporate restructuring.
 various forms of restructuring: joint ventures (types). Strategic alliance (types). Merger (Lypes).
| Acquisition (types). Consolidation. Divestiture, Demerger (Spin-off. Split-up. Split-off). Equity carve-
_out, Management buyout, Leveraged buyout, Buy back of securitics, [SOP. , |
Unit 1I: Merger & Acquisition: Motives behind M&A, theories of M&A. process of M&A. Fast track
merger. Cross border M&A concept, benefits & difficulties. Due diligence process. Methods of payment
anq financing options in M&A. Takeover defense tactics, Reasons for failure of M&A. |
Unit 111: Deal Valuation and Evaluation: Methods of valuation: cash flow ;ippmachcs‘. cconomic value |
added (EVA), sensitivity analysis. Valuation for slump sale, valuation of synergy. cost-benclit analysis |
_and swap ratio determination. - '
zlijcl:]llllisli:i/(‘)n:eiﬁalln;ig('j r(?l:g:rl:hw)' ,l:fi1111e\vork of M&Ai l.epal [ramework _‘:mt"'”"“l-’ mc‘rgt":*‘ a!?‘:ﬁ
Konisiian, of B - y prfwmoins of the Cpmpamcs Act, 2013 (as z1n1chch): SEBI (“'v'l‘*‘_“”‘“‘l 1
Disclosure Requi1'ci:2;tsa)chjl?litif-(wc“S), _R,Cgulntmns {ﬂs an‘,c.micd): SEBLE (Listing ‘)M""NWIT 1:‘(\I !
and Bankruptes, Coe 7(.)]6 ('i l“mlfm\ (a.'s ',Jmcn(‘Jed): (_nmpmnu)n Act. 2002 (as ;murnduﬂ ~Ipm.\g €

: 2016 (as amended): role of NCLT, CCI. SEBI. and RBI in M&A transactions.

Suggested Readings: \«Mk‘d
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1. Gaughan. P. A. (202d). Mergers. Acquisitions, and Corporate Restruc iirmgs (8th ed.). Wiley

2. DePamphilis, D. (2023). Mergers, Acquisitions, and Other Restructurme Activities (11th ed.).
Academic Press.
3. Weston, J. F.. Mitchell, M. L.. & Mulherin. J. H. (2022). Tukcovers. Restruciuring, and Corporare

Governance (Sth ed.). Pearson.

4. Singh. A.(2023). Corporate Restructuring, Insolvency, Liguidation and 1Windimg Up (Latest Bdition),
Bharat Law House.

5. Ministry of Corporate Affairs. Government of India. (Latest Ldition) Companies At 2013 (s
amended), Insolvency and Bankruptcy Code, 2016 (as amended). and SEBI Reeutations on Mergers

and Acquisilions.

Name of Subject: Digital Transformation & Al | Maximum Theory Marks: 100 (70+30)
in business | (TEATI+PEAPI=T70+30+0+0))

Course ID: 240/COMG/CC803H | Time Allowed: 3 Hours

Credits: 04 (L-T-P=4-0-0) | Course Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section *A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer to each question should not exceed I(S(J\\‘ords normally. Section "B shall
comprise 8 questions (2 questions from each unit). All the questions need fo be mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question. The students will
be required to attempt four questions by selecting one question from cach unit. All questions will carry

equal marks.

Course Outcomes: After completion of the course. learners will be able to:

CO!: Understand the concepts, strategics, and technologics driving digital transtormation and Artficial
Intelligence in business.

CcO2: App]y Al-enabled tools and digil&ﬂ lCChI‘IOl()gicS to support husiness (lcu_\‘mn—mnl\ing and functional
business operations.

CO3: Analyze digital innovation, data-driven business models. and emerging technologies for enhancing
organizational performance. S '
CO4: Evaluate Al governance. ethical issues, cybersecurity risks. and the future mmplications ol digital
transformation for global businesses.

Course Content:
!Uni} I: Digital T'rz%nsformalion and Al in Business: Digital transformation - concept. strategy. and

business value: digital economy and Industry 4.0/5.0: digital business models and platform economy:
enterprise digital transformation: Artificial Intelligence (A1), Machine Iearning (M1, Internet of Things
(19T), Clot_ld Computing, Big Data Analytics, Blockchain, and Robotic Process Automation (RPAT Al- |
drn./en business transformation and competitive advantage. . B l
Unit I1: Al Applications in Business Functions: Generative Al and Large |anguage Models (11T Ms): Al
enabled decision-making and business analytics: Al applications il{ m:u‘l\;nni.:. finance. accounting. |
auditing, human resource management, operations, and supply chain management: Fnterprise Resource |
Planning (ERP), Customer Relationship Management (CRM). Business Intelligence (BI). digital {
| payments. and intelligent enterprise systems. !
Unit T1I: Digital Innovation and Business Strategy: Data-driven decision making: digital innovation and
business model transformation: digital entrepreneurship and platform businesses. i Tech. InsurTech.
HealthTech. and EdTech: customer experience management. omnichannel commerce. smarl enterprises. |

e Z
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divital leadership. change management. and future workforce skills.

Unit 1V: Al Governance, Ethics and Future of Business: Responsible AL Al governance algorithmie bias,
cybersecurity. data privacy. and intellectual property in the digital economy: Al risk management and

|

regulatory compliance; ESG and sustainable digital transformation; Al adoption in global businesses: \

emerging trends in autonomous Al. intelligent enterprises. quantum computing. and the future of work !

bl

Suggested Readings:

I. Kane. G. C., Phillips. A. N.. Copulsky. J. & Andrus. G (2022). The Transtormeation Myih
Leading Your Organization Through Uncertain Times MET Press '

2. Marr, B. (2023). Generative Al Practice. 100 Amazing s Generative  Artificral
Intelligence Is Changing Business and Society. Wiley.

3. Davenport, T. H., & Mittal, N. (2022). All-in on Al Hevwe Smert Companicy Win Big with
Artificial Intelligence. Harvard Business Review Press,

4. Chui, M., Hall, B.. Mayhew, H.. & Singla, A. (2024). The State of Al Glohal Surver Report.
McKinsey & Company.

5. Laudon, K. C., & Laudon. J. P. (2024). Management tnformation Sysieits Managing the Digital
Firm (18th ed.). Pearson. '

6. Sharda. R., Delen. D.. & Turban. E. (2024). Busimess Inclligence Analvies, cnd Data Science
(5th ed.). Pearson.

Name of Subject: Global Supply Chain & Maximum Theory Marks: 100 (70+30)

Logistics Management | (TE+THPEAPI=T0+30+0+0) - ]
Course ID: 240/COMG/CC804H | Time Allowed: 3 Hours ‘
Credits: 04 (L-T-P=4-0-0) ~ LCOJS} Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section “A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall he
compulsory. The answer to each question should not exceed 100 words normally. Sceetion "B shall
comprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
Outcomes (COs) and need to be specified in the question paper agains! cach question. The students will
be required to attempt four questions by sclecting one question from cach unit. Al questions will carry

equal marks.

Course Outcomes: After completion of the course. learners will be able to
COl: Understand the concepts, strategies, and processes of global supply chain management and
logistics.
CO2: Apply logistics, sourcing. inventory. and distribution strategies to improve supply chain efficiency
CO3: Analyze supply chain performance. risks. and resilience in global business environments.

! CO4: Evaluate sustainable and digital supply chain practices using emerging technologies for competitive
advantage.
Course Content:

| ——

[Unit 1: Introduction to Global Supply Chain Management: €
| importance of supply chain management: logistics and value chain: global sup
supply chain strategies: emerging trends and challenges in global supply chains.
Unit 11: Global Logistics and Supply Chain Design: Global sourcing and ~|1|w|fllu‘| management. |
transportation and warehousing: inventory and distribution mqnapcmcnl. \um\l,\ chain nct\\(_n'k design:

ERP. WMS. RFID, GiPS. and Transportation Management Systems (IMS)

| ge v 38 §
digital logistics using
e

oncepl. ohjectives, components and |

ply chain ecosystems |




Unit 111: Supply Chain Performance and Risk Management: Inventory management techniques (12OQ,

ABC, JIT): supply chain performance measurement and benchmarking: supply chain coordination and |
Bullwhip Effect: risk management, resilience, and business continuity in global supply chains.

Unit 1V: Sustainable and Digital Supply Chains: Green logistics. reverse logistics and cireular cconomy:

Third-Party Logistics (3PL) and Fourth-Party Logistics (4PL): Al ToT. Blockchain and Big Data in

supply chains; ESG, supplicr sustainability, cross-cultural collaboration. and future trends in global

supply chain management.

Suggested Readings:

1. Chopra. S. (2023). Supply Chain Managemeni: Strategy, Planming. and Operation (Sth ed )
Pearson.

2. Christopher, M. (2022). Logistics and Supply Chain Management (6th ed ). Pearson.

3. Hugos, M. H.(2024). Essentials of Supply Chain Management (5th ed ) Wiley.

4. Bowersox, D. J., Closs, D. J.. Cooper, M. B., & Bowersox. J. C. (2020). Suppl Chain Logistics
Management (5th ed ). McGraw-Hill Education.

5. World Economic Forum. (2024). Future of Global Supply Chains and Advanced Manufacturing
(Latest Report). World Economic Forum.



SEMESTER 8 (4 year UG Honours with Rescarch)

Name of Subject: Business Rescarch Method | Maximum Theory Marks: 100 (70+30)
(TEFTIHPEAPI= 7043040 +0)

Course ID: 240/COMG/CC801R Time Allowed: 3 hours

Credits:04 (L-T-P=4-0-0) Course type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section *A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks cach. which shall be
compulsory. The answer to each question should not exceed 100 words normally, Section *B° shall
comprise 8 questions (2 questions from each unit), All the questions need to be mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question. The students will
be required to attempt four questions by selecting one question from cach unit. All questions will
carry equal marks.

Course Outcomes: After completion of the course, learners will be able to:

COl: Understand the concepts, rescarch designs, and methods used in business research

CO2: Apply appropriate data collection, sampling, and analytical techniques to solve business problems.
CO3: Analyze and interpret business data using statistical tools and Al-cnabled analytics for managerial
decision-making, :

CO4: Evaluate research findings and prepare ethical. well-structured business research reports using
academic standards.

Course Content:

Unit 1: Foundations of Business Research: Meaning. scope and importance of business research:
research process; identification of research problem; research objectives, research questions and
hypotheses; exploratory, descriptive and causal research; research proposal; literature review; Al-
assisted literature search and research tools.

Unit 11: Research Design and Data Collection: Research design: qualitative and quantitative research:
sampling techniques; primary and secondary data; questionnaire design; interviews. observation and
online surveys; measurement scales; reliability and validity of research instruments.

Unit 111: Data Analysis and Interpretation: Data preparation. coding and tabulation: descriptive
statistics; basics of hypothesis testing, correlation and regression; data visualization: business analytics
using MS Excel, SPSS and Al-enabled analytics tools; interpretation of research findings.

Unit 1V: Research Reporting and Ethics: Rescarch report writing: Referencing styles: academic
integrity and plagiarism; research ethics and responsible use of Al in research; presentation of research
findings; managerial implications and business decision-making.

Suggested Readings:
1. Sekaran, U., & Bougie. R. (2024). Research Methods for Busmess: Skill-Building Approuch
(9th ed.). Wiley.
2. Cooper, D. R., & Schindler, P. S. (2023). Business Rescarch Methods (14th ed.). McGraw-1Hill
Education.
3. Hair, J. F., Page, M., & Brunsveld. N. (2023). Essentials of Business Research Methods (Sth ed.).
Routledge.

4. Zikmund, W. G., Babin, B. J.. Carr. J. C.. & Griffin, M. (2022). Businesy Research Methods (10th
ed.). Cengage Learning.
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S Creswell. ] Wo & Creswell ] D, (2023). Researcl Design Qualitalive, Quantitative and Vived
Methods Approaches (61h ed.). SAGE: Publications.

' Name of Subject: Research Ethics, Data Maximum Theory Marks: 100 (704+30)
Analytics & Scientific Communication

| (TEATI+PE+PI=70+30+040)
Time Allowed: 3 Hours

Course ID: 240/COMG/CC802R

Credits: 04 (L-T-P=4-0-0) - Course Type: Core Course

Instructions for Paper Setter: The question paper shall be divided into two sections. Section *A” shall
comprise 7 short answer type questions from the syllabus carrying 2 marks each. which shall be
compulsory. The answer to cach question should not exceed [00words normally . Scction "B <hall
comprise 8 questions (2 questions from each unit). All the questions need to be mapped with Course
Outcomes (COs) and need to be specified in the question paper against cach question The students will
be required to attempt four questions by selecting one question from each unit. Al questions will carry
equal marks. ’

Course Outcomes: After completion of the course, learners will be able to:

CO1: Understand the principles of research ethics. academic integrity. intellectual property rights. and
responsible use of Artificial Intelligence in research. o

CO2: Apply rescarch data management practices, Open Science principles. and digital tools for sceure
and responsible handling of research data.

CO3: Analyze scientific communication practices, publication cthics. citation tandards. and scholarly
quality indicators for effective research dissemination.

CO4: Evaluate research proposals. funding opportunities, and emerging digital platforms for ethical and
impactful scholarly communication.

Course Content:

Unit I: Research Ethics and Academic Integrity: Principles of research ethies: responsible conduct ol

research: academic integrity: research misconduct and plagiarism: intellectual property rights (IPR):

copyright and fair use; ethical use of Artificial Intelligence (Al) in rescarch and academic w riting: data ;
rivacy and confidentiality. - ‘

Unit 11: Research Data Management and Open Science: Research data liteeyele: data management plans:

data storage, security and sharing: metadata and data repositories: FAIR data principles: reproducible

' research; Open Science. Open Access and institutional repositories: responsible use of AT in managing

W e

Unit 111: Scientific Communication and Publication: Scientific and business writing: W Fiting abstracts.
executive summaries and policy briefs; APA referencing: reference management l;?iml Mendeley and
Zotero: journal quality indicators (Scopus. Web of Science. Impact Factor. CiteScore and h-index): peet
| review; open-access publishing; predatory journals and publication ethics.

Unit TV: Research Proposal, Funding and Emerging Trends: Research pmﬁ;\;’:\l & grant writing: national |
& international funding agencies: oral and poster presentations: conference communication ;n;d research |
dissemination; research data management: open science and reproducible rescarch: researcher profiles |
and digital ?Cho!arly identity: science communication through digital platiorms: Al-assisted scholarly |
communication; emerging trends in digital SC|}@‘?§|ﬁ1ip and l'c&polhi[ﬂC innovation. g

Suggested Readings:




Kothari. C. R., & Garg. G. (2023). Research Methodology: Methods and Technigues (Sthed.)

New Age International Publishers.

Sekaran, U., & Bougie, R. (2024). Research Methods for Bismess 1 Skill-Building Approach
(9th ed.). Wiley India.

Creswell, J. W., & Creswell, J. D. (2023). Research Design Qualitative. Quantitative and Mixed
Methods Approaches (6th ed.). Sage Publications.

Cooper, D. R., Schindler, P. S., & Sharma, J. K. (2023). Business Rescarch Methods. McGraw-
Hill Education.

Field, A. (2024). Discovering Statistics Using IBM SPSS Statisiics (6th ed.). Sage Publications.
wallwork, A. (2022). English for Writing Research Papers (3rd ed.). Springer.

American Psychological Association. (2024). Publication Manual of the American Psychological
Association (7th ed.). APA.

Booth, W. C.. Colomb. G. G.. Williams, J. M., Bizup. J.. & Fitzgerald. W. T. (2024). The Craft of

Research (5th ed.). University of Chicago Press.
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